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rNABHbIA O®UC REDHEAD HAXOAUTCS B OAECCE. PAHbLIIE 3TO YAUBASIIO MHOTUX
HALWNX NAPTHEPOB. CEMYAC XXE B O ECCE Mbl YYBCTBYEM CEBSl B SNULUEHTPE N3ME-
HEHUMA N PEGOPM B YKPAUHE.
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uxaua Caakawsuau
ikheil Saakashvilj

Ha mpoiuexiiem B aBrycTe TpagULOHHOM HBeHTe FBN
MHOTHe COBCTBeHHHUKHU KOMIIaHUH I10C/Ie BBICTYIIeHH S
Muxaunsa CaaKalllBU/IK CTA/IH [IOAYMBIBATb O TOM, UTOODI
TOKe IIePeHeCTH CBOU 0pHChl B Omeccy. biarogaps ogHoOMY
IIPOCTOMY K YeTKOMY ITPHUHIIUITY: €CTh CaaKalIBHU/IH — HET
Koppynuuu. HeT CaaKalIBU/IH — KOPPYIILIHS BO3BPALIAETCS
(KaK 3TO celyac IMPOUCXONHUT B [pysun).

3a nosTopa rofa rnociae ManaaHa u 6ercrtaa SIHykoBHUa
MHOT0 Yero M3MeHHJIOCh B Halllel CTpaHe, U, HECMOTPS

Ha TO, YTO II0JTHOM Ilepe3arpy3KH BIACTH, KaK OKUAAIOCH,
II0Ka He IIPOM30IILJIO, [VIABHOe, YTO B Hally, OeccKyo,
0671aCTh IIPUILEN OMUH U3 CAMBIX TAJTAHT/IHBBIX IIOTUTUKOB
COBPEeMEeHHOCTH. JlyMalo, YTO BO BCEM MHUPe II0JTUTHKOB-
pedopmaTopoB ypoBHS CaaKallIBUIK, MOKHO COCUHUTATh HA
MaJIBLIAX OLHOM PYKH. M MBI ceridac uMeeM IIPUMeD JIUAep-
CTBa He TOJIbKO [JIS [IOJIMTHUKMY, HO U 11 6M3Heca UiH obie-
CTBEHHOM OpraHH3alHH.

REDHEAD’S CENTRAL OFFICE

IS IN ODESSA. EARLIER IT SURPRISED
A LOT OF OUR PARTNERS. TODAY

IN ODESSA WE FEEL IN THE THICK

OF THE CHANGES AND REFORMS

IN UKRAINE.

At the FBN event held in August after Mikheil
Saakashvili’s speech a lot of owners of compa-
nies started thinking of moving their offices

to Odessa. There is one simple and clear prin-
ciple: Saakashvili’s work means no corruption.
If there is no Saakashvili then corruption comes
back (the example is Georgia today).

For a year and a half after Maydan and Yanu-
kovich’s escape a lot of things have changed

in our country and despite the fact that there
was no total reset of authority as it had been
expected, it is important that one of the most
talented today’s politicians came to work in
Odessa region. I consider that around the world
the number of politicians and reformers of Saa-
kashvili’s level can be counted on the fingers

of one hand. We see the example of leader-
ship not only for politics but also for business
or a public organization.

In early September together with Dmitriy
Rasskasov and Tatiana Karlova we visited World
Retail Congress in Rome. It inspired us to create
digital solutions for our customers. One of the
key statements, emphasized at the Congress,
showed amazing numbers: global retail




BCTYNMMNTENbHOE CNTOBO BITAANCINABA BYPADbI

WORLD RETAIL
CONGRESS

8-10 SEPTEMBER 2015
ROME CAVALIERI HOTEL | ITALY

Chriz Foelnck

B Hauane CeHTSI6p$I COBMECTHO C ﬂMI/lTpI/IEM Paccka3oBeIM

u TatbssHON Kapioor mel moceTrin World Retail Congress
B PriMe. DTO B 04epeIHOK pas3 IIOJCTErHYJ/IO HaC B CTpeMJIe-
HUH IPUBIU3UTECS K CO30AHUIO0 INGPOBBIX PelleHHH IS
HAIIKX [TOKyIaTenei. OMKH U3 I7106aNbHBIX Te3KCOB, BbLIE-
JIEHHBIX Ha KOHT'Pecce, IIPUBeJI COBEPIIEHHO IIOTPSICAIOIIHe

wngps:

IToMHMO OMHHKAHAJIBHOCTH, MBI y>Ke JyMaeM O TOM, KaK
HHTEpHET GYJIET MEHSTb Hallly JKU3Hb U HalllW ITpeAIIo-
YTeHHUs, U YTO TPAH3aKL U, I'le IIOKYIIATe/Ib [IOKYIIaeT,

4 MBI ITpoZiaeM, I1epecTaeT OBITh IJIABHOM TOYKOM OILIeHKH
YCIIEIIHOCTH CEPBHCA, 4 BK/IIOYAIOTCA Y>Ke€ peKOMeHOall K1
H II0JIO>KKUTEJIBHBIE OT3BIBBEI B COLICETAX.

YTO MOXKeT IIOMOYb HaM BCEM B IOCTHKEHUHU 3THUX ueneﬁ?
BE3YCJ'[OBHO, COXpaHEeHHE U PAa3BHTHE HAIlIET'0 JIMIHOI0
H KOMaH/HOI'O INAEePCTBA.

4 RedHead Neg9 / 2015

KHUT I10 THIepCTBY HaIKCaHO 6osee 10 ThICSY. H TOJIBKO
OJIMH aBTOP MO3UI[MOHUPYET CBOIO KHUTY KaK «eHHCTBEH-
HYIO KHHTY I10 INEePCTBY, KOTopas Bam Hy>kHa»). C STHM
aBTOpoM, Kpricom PobakoM, MBI TaKKe [I03HAKOMHJIHCh
Ha World Retail Congress, U sl C OPOMHBIM Y[0BOJIbCTBH-
€M X0UYy ITOIe/IUThCSI er0 KOHIIeILIHek YeThIpeX ITaBHBIX
Ka4eCcTB, KOTOPBIMHU JOJIKEH 06J1alaTh THIep:

. Bbimb 3kcnepmom. 3nams ceoto pabomy, umobbl
UMemb 803MOKHOCMb NPUHUMAMb pA3YMHble
peueHus, 0C06eHHO 8 HeMUNUUHbIX CUMYaLUsX.

. Boimb anaaumurom. To ectmb, bbimb cnocobHbIM
aHaAu3uposamb cumyayuto u deaamms 8bleoobL,
KOMopble He pa3pyuanm opeaHu3auLULp.

. Ymemb nucame nAaH u deiicmeosars no Hemy.
OO0HO U3 camblx 2AaBHbIX Ka4ecrms, be3 Komopblx
HuYez0 He pabomaen.

. Co3dasamb omHoweHus u ammoceepy. Tak,
4mobbl dpy2um AOSM 3aX0MeAoCh Cramb
HACMbK IMOLl IKOCUCMeMbL.

Sl ncKpeHHe Xeak KaXaomy
U3 Bac HauTKU B cebe 3TN KayecTBa
U pa3BUBaTb X B HalLeM obLuem

nene, Bmecte ¢ RedHead.

turnover is 19.8 trillion dollars and 40% of cus-
tomers from 25 years of age would purchase
everything online if it were possible.

Besides omnichannel approach, we are think-
ing of how the Internet will change our lives
and preferences and that the transaction where
a customer buys and we sell stops being the
main criteria to evaluate business success;
recommendations and reviews in social nets are
becoming important.

What can help us reach these goals? Undoubt-
edly, these are maintenance and development
of our personal and team leadership.

There are more than 10 thousand books on
leadership. However, there is only one author
who presents his book as “the only book on
leadership you really need”. We got acquainted
with Chris Roebuck at World Retail Congress
and I am pleased to share his idea of four main
qualities a leader should have:

1. Being an expert. Knowing his/her work to be ready to take
reasonable decisions, especially in unusual situations.

2. Being an analyst. Being able to analyze the situation and
make conclusions that will not ruin the organization.

3. Being able to make the plan and follow it. Nothing will
work without this important quality.

4. Creating relationships and atmosphere. Making other
people want to become the part of this ecosystem.

I sincerely wish you to find these qualities
in yourselves and develop them in our business
together with RedHead.
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i Jaana SIcmpemckasn
- f Dayana Yastremskaya

B 2011 roAy IOHASl TEHHUCUCTKA U3 OAECCHI
OASSHA ICTPEMCKAS CTAJIA NMOBEAUTEJ/IbHU-
LLEN «<KYBKA AHTOLIKWU» B OAMHOYHOM PA3PS-
0E 0O 12 IET. B NOC/IEAYIOWMUE roabl AASIHA
BbICTYMNAJIA HA MHOTMX HALLMOHAJIbHbBIX U
MEXAYHAPOZAHbIX TYPHUPAX, MOBbILWAS CBOW
COBCTBEHHbIA PEATUHT U BMECTE C TEM — PEN-
TUHT YKPAUHBI. CEFTOAHS OHA BXOAWUT B TPOM-
KY NYYLWNX CPEAN YKPANHCKUX AEBYLUEK-
IOHWOPOB. B 3TOM roply AASSHA SCTPEMCKAS
BHOBb BbILWJIA HA KOPT «JJAYH TEHHUC KNYBA»,
YTOBbl MO NMPABY YEMIMUOHA OTKPbITb OYEPE/-
HOW NETHUWN YEMMWOHAT NO TEHHUCY B OJEC-
CE NOAHATUEM XENTO-TOJIYBOrO ®JIATA.

PernmameHT «KybKa AHTOLIKK» B 2015 TOLY U3MEHUJICS B OUe-
penHou pas. Ilo pemenuio Pefepanyy TeHHKCA YKPaUHbI A
«JlayH TerHuC Kiyba» TpaguLIOHHBIN JeTCKUK TYpHUP OBLI
IIpoBeJieH GpaKTHUECKH B BUE ABYX OTHE/IbHBIX YeMIIHOHA-
TOB: B BO3PACTHOM KaTETOPHH /IO 14 JIET (COCTOSICS B KOHIIE
Masi) 4 [0 12 JIeT (B Havajle MIOHs). B 0b1ell clIoskHOCTH 6b1710
IofiaHo Hosiee 200 3asBOK Ha y4acTHe.

3a «Kyb6oKk AHTOLIKM» B 2015 FOJy IIPHEXaIH 60pOThCs IOHbIE
CIIOPTCMEHBI K3 20 TOPOAOB YKpauHbl — Kuesa, JIbBoBa, [[He-
IporeTposcka, Omeccel, Hukonaesa, Jlyuxa, YepHoBLIOB, Jl0-
Helka, CeBacrormosud, Jlyrancka, CeBepofoHelka ¥ JPYrHX.

IN 20711 A YOUNG TENNIS-PLAYER
DAYANA YASTREMSKAYA (ODESSA)
WON ANTOSHKA CUP SINGLES (AGE
GROUP UNDER 12). THE FOLLOWING
YEARS DAYANA PARTICIPATED

IN DIFFERENT NATIONAL AND
INTERNATIONAL LEVEL TOURNAMENTS,
INCREASING BOTH HER RATING AND THE
ONE OF UKRAINE. TODAY SHE IS AMONG
THREE BEST GIRL JUNIOR PLAYERS. THIS
YEAR DAYANA YASTREMSKAYA HAS GOT
ON THE COURT OF LAWN TENNIS CLUB
AS A CHAMPION TO START THE REGULAR
SUMMER TENNIS CHAMPIONSHIP IN
ODESSA BY RAISING YELLOW-AND-BLUE
UKRAINIAN FLAG.

In 2015 Antoshka Cup regulation changed again.
According to Ukrainian Tennis Federation and
Lawn Tennis Club decision the traditional chil-
dren’s tournament was conducted as two sepa-
rate championships: players aged under 14 (held
in May) and players aged under 12 (held in June).
More than 200 players applied to participate.

In 2015 junior players from 20 Ukrainian cities
(Kiev, Lvov, Dnepropetrovsk, Odessa, Nikolaev,
Lutsk, Chernovtsi, Donetsk, Sevastopol, Luhansk,
Severodonetsk and others) came to struggle for
Antoshka Cup.




«KYBOK AHTOWKWM» OBbEANHAET MOJTOAOE MOKONMEHWE CTPAHbI

Ha npecc-KoHdepeHIINH B IeHb TOP>KeCTBEHHOI'0 OTKPBITHSI
yeMIIMOHATa Braguciaas Bypia OTMETHII, YTO IIPUCYTCTBHE
JeTerl U3 BCeX PeTHOHOB CTPaHBbl, BRIIOYas aHHEKCHPO-
BaHHBIM KPBIM 1 BOCTOUHBIE 0671aCTH, CTaJI0 CHMBOIOM
eIUHCTBa YKPaKHbI BOIIPEKH ITOTUTHYECKUM KOHPIHKTAM.
HIMeHHO CIIOPT PO MOHCTPHPOBa/I BO3MOKHOCTH [IJI51
MHPHBIX U YeCTHBIX COPEBHOBAaHH B IIPOTHBOBEC [TOJIH-
THYeCKOH arpecCHH. A OCHOBHBIM KpUTepHeM oThopa s
y4dacTHsl B TYPHHPaX CTajl IPodecCHOHANTN3M, a He yC/IOBHEIE
TPaHULIBI.

Ilo cioBaM HaTasnby JIOrBUHEHKO, CTapIIero TpeHepa HalKO-
HaJIBHON COOPHOI KOMaH/Ibl YKPAaKHEI [10 TEHHHCY, IIOIYIISIpP-

HOCTB 5TOTO CIIOPTA B YKpauHe IIOCTOSIHHO pacteT. M 6aro-
Teamp demckoil Mo0bl «AHMOLKRA» HA MOp3Ke- Iaps TAKKM TypHHUPaM Kak «KyboK AHTOLIKM», U 61arogaps
CMBEHHOM OMKPLIMULL AeMHE20 YeMALOHAMA TaKHM >KHBBIM ITPIMepaM Kak JlasiHa ScTpeMckasi. [JasHa

10 MeHHUCY y>Ke SIBJISIETCS [TPH3epOM MHOTHX MEKAYHAPOIHBIX TYPHUPOB,
Children fashion theatre Antoshka at the solemn

opening of the summer tennis tournament

I

ancmHuKu Luzmnuon—mma «Kybok AHmowiku» do 14 Aem
m o

emecme c ZEHEPLMbe[M CﬂDHCDPOM u CyabﬂMLl

[Antoshka Cup tournament partmpants (age group
e
under 14) together with the general sponsor and referees
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C1efysi IO ISITaM CTApLIKX KoJlIer — DIKMHBI CBUTOINHON
(TaxcKe B IPOLIIOM YeMITHOHKH «KybKa AHTOIIKM»), KaTtepu-
HbI BoHIapeHKo, MapHHbI 3aHEeBCKOM — YY4aCTHHI MEeKIyHa-
ponHoro perTHHIa WTA.

Beicmiasi Harpazia B TeHHHCE — OJIMMITHECKas Mefaab. Ho ist
JOCTH>KEHHMS TAKOT'O pe3y/IbTaTa HeBO3MOKHO ITOATOTOBUTECS
JasKe 3a IATh JIeT. TeHHUC — 3TO pery/IspHbIN BUJ, CIIOPTA.
Hesb3s TpephIBaThCSI, HEIb3sI YUTH Ha TOJ, — 3TO Kak B b13He-
ce, mog4yepKuBaeT Bragucias bypaa.

I/Irpe B TEHHHC HA9KMHAIOT YIHUTbCS yoKe C TPEX JIET. rOBOPH

O IIOATOTOBKE HPIHENTHHX Y9dCTHHKOB «Ky61<a AHTOILIKW»,
Hatasbst JIOrBUHEHKO o6paT1/1na BHHMAaHHe Ha UX HAaCTOH-
YHBOCTD U YIIOPCTBO. MaJIbUHKHU U IeBOYKH, IIpHexaBmire
Ha TYPHHD B OILECCY, HaYMHaIX CBOM JeHb B 7 YTpa C TPEHHU-
POBKH, ITPOBOAA 3aTEM IIO 2-3 MdT4d B Te€HEHHE JHA.

At the press conference on the tournament
opening day Vladislav Burda mentioned
that children presence from all the regions
of Ukraine including annexed Crimea and
eastern parts was the symbol of the country
unity despite political conflicts. It was the
sport to show the ways for peaceful and fair
competitions contrary to political aggres-
sion. The key criterion to select the partici-
pants of the tournament was professional-
ism but not nominal boundaries.

According to Nataliya Logvinenko, the head
coach of the Ukrainian National tennis
team, this kind of sport is getting popular
in Ukraine owning to such tournaments as
Antoshka Cup and such players as Dayana
Yastremskaya. Dayana has already be-
come a prize-winner of different interna-
tional competitions following older mates
Elina Svitolina (Antoshka Cup winner in
the past), Katerina Bondarenko, Marina
Zanevskaya, who are WTA participants.

The highest award in tennis is an Olympic
medal. But it is impossible to get this result
even in five years. Vladislav Burda stresses
that tennis requires regular training. It

is impossible to leave for a year and then
return, it is like in business.

Children aged three start learning to play
tennis. Nataliya Logvinenko mentioned the
persistence and determination of the par-
ticipants of Antoshka Cup speaking about
their training. Boys and girls, who came

to the tournament in Odessa, started their
training at 7 o’clock in the morning and
then they had two or three matches a day.




«KYBOK AHTOWKWM» OBbEAMNHAET MOJNTOAOE MOKOJTEHWE CTPAHDI
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«KYBOK AHTOWKWM» OBbEAMNHAET MOJNTOAOE MOKOJTEHWE CTPAHDI

“My goal was to create
the prestigious tournament
which would attract children

to participate.”

Antoshka Cup is one of a few children’s

tennis tournaments in our country. There
should be dozens of such competitions.
1.\ / ‘ ﬁ They will create the conditions for raising

Baaducaas bypda future champions. It is vitally important

Vladislav Burda F = for young sportsmen to try themselves
on the court, learn to win and to lose.

«Kybok AHMOWKU» — 00UH U3 HEMHO2UX 0eMCKUX MEHHUCHbIX MYpPHUPOS 8 HawleLl
cmpane. Ymobbl noasuAuc ycaosus 04s GopmuposaHua 4emnLUoHo8, Hmobbl Ux

nossAeHue cmaano 3aKOHOMepHOCMbHo, a He peaKLlM UCKAK4YeHUeM, makux mypHu-

pos Heobxodumbl decsmku. KOHbLM cnopmcmeHam 4pe3sbltaliHo 8askHO COPesHO-

84MbCA, UCNblMblBAmb 80U CUAbL, YUUMbCA nobeskdamo u npouepolsames.

iriy [ - i — -
obedumeau yemnuoHama «Ky60KAHmOLLlKH» do 14 Aem smecme npe@cmaBumenﬂMu cemu «AHmMouwKa» u CyabﬂMLl

|Antoshka Cup tournament winners (age group under 14) together with the Antoshka’s representatives and referees
— —
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VUUTBHIBasE HACKIIIIEHHBIN
rpaduk YeMIIMOHATa, Opra-
HM3aTOpEl — «JlayH TeHHHC
Kiyb» 1 ceTh IeTCKUX Mara-
3UHOB «AHTOIIIKA» — OTKaA-
3aJIMCh B 3TOM FOAy OT pas-
BJIeKaTebHOM IIPOrPaMMEL
Z7151 Y9aCTHHUKOB.

Ho mpu 3TOM mobegurenu
«KybKa AHTOIIKH» IIONY-
YHIH BMeCTe CO CIIOp-
THUBHBIMH HarpafiaMu

Y IIOYETHBIMU JIUIIJIO-
MaMH L[eHHBIEe IPU3BI

OT CIIOHCOPA: PaJHOyIIPaB-
JisieMble SIXTHI, KeJle3Hble
IOPOTH U TPeKH, HaCTOJb-

HbIe UT'DBI U Ha60pr AJIs
TBOpYeCTBa.

[MobenuTensmu «KybKa AH-
TOIIKK»-2015 B OAMHOYHOM
paspsifie 0o 14 JeT CTaIx
Anexceti Illectakos (Cesa-
cmonoAb) 1 AHHa MapTe-
MbsiHOBA (/Ib808). B mapHOM
paspsifie Cpefy MaJbUYHKOB
nobenunu BaH BprITHKOB
(Xapbkos) 1 Muxana My-
passeB (Kpusoii Poz), cpenu
JeBo4yek — Mapus bepren
(Bposapst) 1 AHHa HOBHKO-
Ba (Kues). B cMeIaHHOM
paspsizme mobesria mapa
AHHBI MapTeMbSHOBOH

y B

= -

ke M , 3
WE ETPAHDE e,

S 1

U AnekcaHgpa Bacunbesa
(Kpusoii Poz).

[TobemuTeny 1eTHEro JeT-
CKOT'0 YeMIIMOHATA I10 TeH-
HUCY B KaTETOPHH /IO 12 JIET:
B OAMHOYHOM paspsie —
BsiuecnaB Benuncku ([Jo-
Heuk) 1 [Japbsi JlomaTelKast
(Xapokos), B TapHOM Pa3psi-
Ie — BadeciaB BeTMHCKUI
1 Hukuta 3aBropombko (JIy-
2aHCK), Jlapbs JlomaTterikast

u JIro60Bb KocTeHKo (Kpusoii
Poz), B CMeIIaHHOM pa3psiie
(MuKcT) — Japss Jloma-
TelKas ¥ Muxawia Moccyp
(Xapokos).
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ITobedumenu «Kybra AHmowKu»-2015 do 14 Aem

8 cMewanHom paspsde (Mukcm)

“Antoshka Cup 2015” winners (age group under 14) in mixed

Taking into account the eventful
schedule of the tournament, the orga-
nizers, Lawn Tennis Club and children’s
store chain Antoshka, decided not

to make any entertainment program
for the participants.

Besides sports awards and honorary
diplomas Antoshka Cup winners received
valuable prizes from the sponsor such

as radio controlled yachts, railways and
tracks, board games and art kits.

“Antoshka Cup 2015” winners (age group
under 14) in singles were Aleksey Shesta-
kov (Sevastopol) and Anna Martemiyano-
va (Lvov). Ivan Brytikov (Kharkov) and Mi-
chail Muraviev (Krivoy Rog) were awarded
in doubles among boys. Mariya Bergen
(Brovari) and Anna Novikova (Kiev) got
the prize in doubles among girls. Anna
Martemiyanova and Aleksandra Vasilieva
won in mixed.

The winners of the children tennis
tournament (age group under 12):

in singles - Vyacheslav Belinskiy (Do-
netsk) and Dariya Lopatetskaya (Khar-
kov), in doubles - Vyacheslav Belinskiy
and Nikita Zavgorodko (Luhansk), Dariya
Lopatetskaya and Lubov Kostenko (Krivoy
Rog), in mixed Dariya Lopatetskaya and
Michail Mossur (Kharkov).

15



«KYBOK AHTOWKWM» OBbEAMNHAET MOJNTOAOE MOKOJTEHWE CTPAHDI
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ITobedumenu «Kybka AHmowKu»-2015 do 14 Aem ITobedumenu «Kybra AHmowKu»-2015 o 14 Aem ITobedumenu «Kybra AHmowKu»-2015 do 12 Aem ITobedumenu «Kybra AHmowKu»-2015do 12 Aem
8 naprom paspade cpedu degouex 8 napHom pazpade cpeou MaAbHUKo8 8 napHom paspade cpedu desouex 8 napHom pazpade cpeou MabHUKos
“Antoshka Cup 2015” winners (age group under14) “Antoshka Cup 2015” winners (age group under 14) “Antoshka Cup 2015” winners (age group under 12) “Antoshka Cup 2015” winners (age group under12)
in doubles among girls in doubles among boys in doubles among girls in doubles among boys
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ITobedumenu «Kybra AHmowKu»-2015 00 14 Aem Iobedumenu «Kybra AHmowKu»-2015 o 14 Aem ITobedumenu «Kybra AHmowKu»-2015 do 12 Aem ITobedumenu «Kybra AHmowKu»-2015 do 12 Aem
8 0duHouHoM pa3pade cpedu desouek 8 00UHOUHOM pa3psade cpedu MaAbHUKO8 8 0duHouHoM pa3pade cpedu desouek 8 0duHouHOM pa3pade cpedu MaAbULK08
“Antoshka Cup 2015” winners (age group under 14) “Antoshka Cup 2015” winners (age group under 14) “Antoshka Cup 2015” winners (age group under12) “Antoshka Cup 2015” winners (age group under12)
in singles among girls in singles among boys in singles among girls in singles among boys
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M | l-entertainment
AN in Antoshka
pa3Bne 3 e ——

BEING SURPRISED. BEING SURPRISED WITH
SIMPLE SCIENTIFIC WONDERS, EXTRAORDINARY

B (( A H ; AND UNDERSTANDABLE DISCOVERIES.

BEING OPEN. BEING OPEN TO NEW IDEAS,
FRIENDS, GAMES AND AMAZEMENT.

IN ANTOSHKA. ONE CAN EXPERIENCE, TRY
AND FEEL IT IN ANTOSHKA, THE SPACE WHICH
IaTHbIA TYPHUP IS BECOMING WIDER THAN A STORE.

2015 roga «AH- BOJUJICSA 10 IIBEH The Chess tournament

d» BIIEPBbIE N1/ cebs CHUCTeMeE: Y1aCTBO

AyAUTOPUU CTall 23 KOMaH/Ibl, I10 /B For the first time for itself and its customers

APTHEPOM U YUaCTHUKOM YyesioBeKa OT CeMbHU Antoshka became a partner and a participant
HECKOJIBKKX COOBITHI IPaH- (B3poCIBIF U pebeHOK of several great events in spring 2015.

WUIrPATb. UTPATDb B LLAXMATDI, B HACTOJIbHbIE UTI'Pbl,

BCEV CEMbEVA. ‘l

YAUBIATDLCA. YANBAATDLC biM YYAECAM
HAYKW, HEOBbIKHOBEHHbI TYMHDbIM

0ro mMacmraba. CopeBHOBaHHsI OBIIH

paccyMTaHbL Ha To begin with, the central store in Odessa Mega-

3M C TOTO, YTO LIeH- I10 5 MUHYT Ha I Antoshka became the place to hold the intellec-

MarasuH B Omec- KaKIO0MYy M3 yda tual competition for the whole family.

e («Mera-AHTOLIKA») HUKOB. [1apasiieNbHO

OTKPbITUSIM. CTaJl MECTOM IIPOBefeHH I C CeMEeMHBIM TYP The tournament was organized properly with
IIEPBOTO CEMEHHOTO TYPHHU- IIPOXOJU/Ia K BUKTOPH™ the support of chess and draught clubs of Odessa
BbITb OTKPbITbIM. OTKPbIBATBCS HOBbIM UAESIM, : - XMdTaM. TypHUD Ha Ha 3HaHHe HCIC region and complex Children and Youth Sports

APY3bSIM, UTPAM U — YAUBJIEHUIO. FaHKM30BaH I10 BCEM IIaXMaTHOM UIPBL. i Club on chess and draughts.

JIaM IIDH IIOAE€P>KKe

B «AHTOLUKE». BCE 3TO TEMEPb MO>XHO MEPEXXWUTb, beTMHEHK S IIaXMaTHO- OrpOMHBIU OTK/IMK, It was a Swiss-system tournament; 23 team
NONPOBOBATb, MOYYBCTBOBATDb B «AHTOLUKE» —
MPOCTPAHCTBE, KOTOPOE CTAHOBUTCS BOJIbLUE,

YEM MATA3UH. OHOIIIECKOU 11aX OZleCCUTOB, MPUAAT each player had a five-minute game. Simulta-

laneyHbIX K1y6oB Ofnec- KOTOPBIN HAI/IA Ues participants, 2 competitors from the family

1 KOMILJIEKC- 3TOr0 TypHHUPa B CEpH; (an adult and a child). There were 7 rounds and

HIaxMaTaM CHJIBL ¥ PELIMMOCTH neously with the family tournament there was
. TypHHUD 11pO-

Banentuny 'yaeBatomy, a chess quiz on chess history.
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The first family chess tournament in Antoshka




MHTEANEKTYAJbHbBIE PA3SBNNEYEHWMA B « AHTOLWKE»

MHHUIMATOPY 3TOH HUJIeH,

B OpPraHH3aLUU 1IeJI01
IIIKOJIBI IIaXMaT Ha 6ase
«Mera-AHTOIIKK» C IIPHU-
BJIeUeHHEeM HaCTOSIIHX
I'POCCMeNCTepoB U IIpodec-
CHUOHAJIBHBIX TPEHEpOB.

1 HIOHS, B JleHb 3aIlHTh
merel, «Mera-AHTOIIIKA»
Cenaa elle OfIMH II0IAPOK
nrobuTensm 4yepHo-6enbix
KJIeTOK — IIPa3HHUK C [IaX-
MaTaMHU-BennKaHaMmu! JleTu
MOTJIH ChITPATh IAPTHIO

B IIAXMaTBl, IlepeIBUrast
110 60/IBIIOMY ITIOMI0 QUTY-
PBI POCTOM IIOYTH C CAMHUX
cebst, a 3aTeM I10CMOTPETh
SIpKoe IIpeficTaB/IeHue U I10-
y4acTBOBATh B KOHKYPCax
Ha TeMY IIaXMar.

CeMeHHBIN TYPHHUP I10 IIaX-
MataM U bymymas mrkosna
maxMaT B «Mera-AHTOLIKe»
CTa/Iu YacThlO CTPaTeruu
pa3BUTHs 6peHIa «AHTOII-
Ka» Kak IIOMOILTHUKA U Y-
ra B pa3sBUTHU pebeHKa.
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This idea found a broad response among Odessa
citizens and it gave strength and determination
to Valentin Gulevaty, who initiated the idea,

to organize a chess school on Mega-Antoshka
platform inviting grand masters and profes-
sional coaches.

On the 1st of June, International Day for Pro-
tection of Children, Mega-Antoshka made one
more present for chess lovers, it was a fest with
giant chess pieces. Children played games mov-
ing pieces of their height on the board, and then
they saw a bright performance and took part

in contests on chess topic.

The family chess tournament and the future
chess school in Mega- Antoshka became the part
of Antoshka brand development as an assistant
and a friend in a child’s education.

Monopoly

This year Antoshka has become a partner of a toy
company Hasbro in holding Monopoly national
championship. This tournament was the part of
Monopoly world championship dedicated to the
80™ anniversary of the popular board game.

Everybody aged 18 could take part in the
competition. Hasbro, the organizer of the
championship, created a web platform
(www.monopoly.hasbrogames.com.ua) with par-
ticipation and registration terms. More than
500 people applied to participate. The preselec-
tion procedure implied a test on Monopoly rules
knowledge. There were 32 players chosen for
the qualifying rounds from each city, Odessa
and Kiev.
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LS

S

MoHononusa

B 3TOM rogy «AHTOILIKA»
CTaJI IapTHEPOM MeXKIy-
HapOJHOM UIPYIIeYHOM
KoMmIaHuu Hasbro B mpo-
Be/IeHHU HallMOHAJIBHOTO
YeMIIMOHAaTAa 10 «MOHOIIO-
Tun». YeMIIHOHAT OBLT CO-
CTAaBHOM YaCTbi0 MHPOBOTO
COpeBHOBAHUS I10 «MOHO-
IIOJIMH», IIOCBSIIIIEHHOTO
80-71eTHI0 3HAMEHUTOHN
HACTOJIbHOM HUTPHI.

B urpe Mornu NpyUHSTbH
ydacTue Bce, KOMY Y3Ke HC-
IIOJIHHMJIOCH 18 jieT. Komma-
Huel Hasbro 6sl1a co3gaHa
oTzenbHas Beb-marpopma
(monopoly.hasbrogames.com.ua)
C OITHCAaHKeM YCIOBUH
y4acTHs U MeXaHHU3MOM
PerucTpaLuu. 3asiBKy

Ha y4acTue ropanu 6onee
500 4esioBeK. [IpenBapu-
TeJIbHBIN 0TOOP YIaCTHHKOB
3aKJTI0YAJICS B TeCTe Ha
3HaHHe ITpaBUI «MOHO-
nonuu». K oT60pouHbIM
TypaM 651710 0TO6paHO 110 32
urpoka B Opecce u Kuese.

OtbopouHsIi Typ B Omecce
nocetus Bnagucinas bypra.
OH ChIrpaJl C IIpefiCTaBU-
TenssMu CMU B «kMoHoO-

II0JIKI0» BHE KOHKYpCa.
A 1S caMBIX MaJIeHbKUX
TMI06UTENIe N 3TON UTPHL

B CIIeI[HaIbHO 060pyI0BaH-
HOM pa3BjleKaTe/IbHOM 30He
TPL] «Mera-AHTOILIKa» IIPO-
XOJIHJI IeTCKUH YeMITMOHAT
1o « MOHOITIOIHU U Y.

KasKIBIM y4aCTHUK YeMIIH-
OHAaTa IT0JIyYHJI B [IOLAPOK
CIIeLaybHOe PeTpo-
H3JaHMe UTIPbl « MOHOIIO-
1 80 j1eT», KOTOPOoe KOM-
manus Hasbro Beimycruna
B 4ecTb obuesi. B HoBOM
BBIITYCKe QUINKY, KAaPTOY-
KH 1 KyITIOPBI BBITIOJTHEHBI
B PeTpO-CTUJIE, A IEPEBSH-
HbIe TOMa, OTeJIH U JKeTOHBI
COOTBETCTBYIOT OPUTHHAJIb-
HOMY [AH3alHYy QUIYPOK
Pa3HBIX JECATHIIETHH.

B puHane yeMnIMoHaTa
COIIIMCh YeTBEPO NYUIIHUX
UI'POKOB — I10 1BA QHHA-
nucTa u3 Ogeccel ¥ Kuesa,

rae COCTOAIMCh OT60pO‘-IHI>Ie

Typel. PMHA/IbHAS UTpa

13 UIOHS OIIpeieitia I10-
6emuTenss HAallMOHATBHOIO
4YyeMIIMOHATA — UM CTall
KUEBISHUH AJIeKCaHIP
KoBaneHko.
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TTo6edumens HALUOHAALHO20 YeMALOHAMA 10 « MOHONOAULY
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The winner of Ukrainian Monopoly Championship
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e2a-Anmouiker» (Odecca)

in Mega-Antoshka (Odessa)

izl

Vladislav Burda visited the qualifying game in
Odessa. He played Monopoly with the repre-
sentatives of mass media out of competition.
There was Monopoly children tournament in
the special equipped entertainment zone for
little fans of the game in the trade and enter-
tainment center Mega-Antoshka.

Every player received a special retro Monopoly
8oth Anniversary Edition game that Hasbro
created to celebrate the anniversary. The new
version contains retro tokens, cards, money
as well as wooden houses and hotels that are
like the ones of different decades.

Four best players reached the final that is two
finalists in each city where the qualifying
games took place. The winner of the national
tournament was named at the game on June
13, it was Alexandr Kovalenko from Kiev.

Before Monopoly tournament there was one
more important event Antoshka participated
in. It was a Ukrainian national festival “Ar-
senal of ideas” held at the end of May by the
national culture and art complex and charity
fund Mystetskyi Arsenal.

Festival “Arsenal of Ideas 2015” was the first
educational project for children and adoles-
cents. Previously, separate theme sections
for children were introduced during adult
programs at Mystetskyi Arsenal. This fest slo-
gan was “Create a better world!” and it offered
young people to participate in joint creative
work, discussions, games and other musical,
literature and art events as an alternative to
computer games. “Arsenal of Ideas” gathered
about 20,000 guests; about the half of them
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MHTEANEKTYAJbHbBIE PA3SBNNEYEHWMA B « AHTOLWKE»

YeMIioHarty 1o «MoHo-
MIOJIMM» IIpeJIlIeCTBOBa-
J10 y4acTHe «AHTOILKK»
B ellle OHOM 3HaMeHa-
TeIbHOM COOBITUH —
YKPauHCKOM HallHO-
HaJIbHOM decTUBasle 11
JeTel «ApceHasl Uemn»,
IIPOBeIeHHOM B KOHIIe
Masi HAllMOHaJIbHBIM
KYJIbTYPHO-Xy/lOXKe-
CTBEHHBIM KOMIIJIEKCOM
U 671arOTBOPHTETBHBIM
boHIOM « MHCTEIIbKHE
ApceHasn».

«ApceHan ULeH-2015»
CTJI IIEPBBIM I10/THOLIeH-

HBIM QecTUBaIeM /s
JeTel U II0JPOCTKOB,
OpraHHM30BaHHBIM U IIPO-
BeJleHHBIH c 06pa3oBa-
TeJIbHOM Lie/Ipl0. PaHee
OTJe/IbHbIe TeMaTHYe-
CKHe CeKL MU 15 JeTel
BKJIIOYAJIKCh BO BpeMs
[IPOBeJeHU s B3POC/IbIX
IIporpaMm Ha «MHCTeIb-
KoMy ApceHasi». PecTu-
BaJIb 3TOrO TOZA IIPOIIlesI
I10J, eBU30M «H3MeHUM
MHP», U B Ka4ecTBe
Q/IBTePHATUBBI KOMIIBIO-
TEPHBIM pa3BjIe4YeHHU-
SIM TIPe/IJIOKUII FOHOM
AYAUTOPHUH COBMECTHOE

TBOPYECTBO, ObIeHue,
HUTPHL U yUacTHe B My-
3bIKAJIBHBIX, TUTEPATYP-
HBIX, Xy 0’KeCTBEHHBIX
MepOIpHUSITHAX. «ApCe-
HaJ uaei» cobpas mouTu
20 000 TOCTek, U3 KO-
TOPBIX OKOJIO TI0JIOBH-
HBI — JIeTH U I10JPOCTKU
C OTpaHHUYeHHBIMHU BO3-
MOKHOCTSIMH, a TaKoKe
IeTu 13 Hebnaroro-
JIy4HBIX CeMeH U ceMen
BHIHY>KIEHHBIX I1epe-
ceneHues ¢ [loubacca

u KpbIMa, IIOCETHUBIIIE
decTHBaIb Ha JILTOTHBIX
OCHOBaHHUSX.

O0dHoil u3 ueaeii pecmusans 6b110 nokasamo, 4Mo cospemeHHblil my3eil

nepecmaem 6b1mb cKy4HbIM Mecmom cobpaHua Henpukacaempix peAuk-

8uil, a npespawaemca 8 npocmpaHcmeo duHamuueckoii desmeabHocmu,

pacprleamu;eﬂ HOBble 803MOKHOCHU 0Af nocemumeaeil u yduacmHukos.

Y4yacTueM B OCHOBHOM
mporpaMme pecTrBa-

JIsI OTMETHUIHCE BoJTee

150 KOMIIaHHE, Hayu-
HBIX, Pa3BUBAIOLIUX U 00-
pas3oBaTe/lbHBIX LIEHTPOB
(B TOM UHCIIe 27 MYy3€eeB),
TBOPYECKHUX MaCTEePCKUX
U KPY>KKOB, KOTOPBIE ITPo-
BeJIU B 061I1eH CTIOSKHOCTH
500 UHTEePAKTUBHBIX

MepOIPHUATHI 3a 5 JHeH.
3HayeHHe PeCcTUBAISA
6BUI0 [TOAUEPKHYTO
y4acTHeM Ha LiepeMOHUH
OTKPBITHS [1€PBOM JIeIH
cTpaHbl MapuHsl I1o-
POIIeHKO, IIpe3suIeHTa
Maon akaieMHUH HayK
Cranwucnasa Jlonroro,
IpencenaTesis Ipasiie-
HHS YKPAHUHCKOTO LIeH-

TPa Pa3BUTHS My3eHHOI0
nena Bnagucnasa ITxopo.

«AHTOIIIKa» CTaJ LIeH-
TpaJbHOU TeppHUTOPUEH
WTP U pPasB/leueHUH

Ha BCe 5 JHeH GpecTHUBAIS.

B [IOATOTOBKE IIPOrpaMm-
MBI ¥ HEITOCPeNCTBEHHOMN
pabote Ha cTeHze «AH-
TOILKU» BO BpeMst GpecTu-

H2posoe npocrmpaHcimso om «AHMOWKU»

Ha pecmusane «Apceraa udeiiy

lay area by Antoshka at the Ukrainian

festival “Arsenal of ideas’

Ba/isg IPUHSAIN YYacTHe
COTPYAHMKU KHEBCKUX
Mara3uHoB (Ileuepck, [ipum
TayH, «Ckaska») ¥ 0TI
MapKeTHHIa PO3HHUIIBL.
3aHsB IJIOIMAMIb 25 M’

Y Pa3MeCTHB 5 UTPOBbIX
CTOJIOB, KOMaH/Ja «AH-
TOILLKK» CMOLJIA IIPUBJIeYb
K COBMECTHOMY BpeMsi-
[IPOBOXKIEHUIO Hotee

1000 4eJIoBeK.

OKOJI0 400 JIeTeHn

OT 3 [0 13 JIeT IIPUHSI-

JTH y4acTHe B UTPOBBIX
AKTHUBHOCTAX OT «AHTOIII-
K. ITO 6BUIM MacTep-
K/IACChI C MACCOH [/t
nenku Doh Vinci, urpst
C KMHeTHYeCKoM [1eCKOM
oT koMmanuu Kiddisvit,
HIPBL U TBOPUYECTBO

c Habopamu Djeco,
Ravensburger u mieTe-
Hue Loom Band, mpoBo-
IOVIMBle IIPU MOAIeP>KKe

Komianuu BonToy.
Kpome ToTO, B TeueHHUe
BCero BpeMeHH pecTH-
BaJIsl B IIPOCTPAHCTBE
«AHTOIIKH» MOKHO OBLII0
IIOMIPaTh B HACTOIBHBII
XOKKel Stiga u pas-
BHBAIOIIYI0 UIPY Jenga
0T KOMITaHUH Hasbro.

H, KoHe4Ho, IJIaBHbIM
HUI'POBBIM COOBITHEM

Ha «ApceHajle Uem»,
OpPTaHH30BaHHBIM
«AHTOIIIKOM», CTa/I
CIelMa/IbHBIN TYPHUP
I10 IeTCKOM BepcHu «Mo-
Homonuu» — Monopoly
Junior. Jyis « AHTOIIIKK»
napTHepcTBo ¢ Hasbro

B IIporpamMe obres
«MOHOIIOIUH» CTAJIO
TaKCKe IIePBBIM OIIBITOM
OpraHM3aIUU U [IPOJIBU-
SKEHUS MepOIIPUSITUS
yepes COLIMAIbHbIE CeTH
(Facebook, VK u Instagram).

were physically disabled children and adoles-
cents as well as children from disadvantage
backgrounds and children from families of
forced migrants from Donbass and Crimea,
who visited the fest at favourable terms.

e project's objective is to demonstrate that

a modern museum stops being the place of

ntouchable relics and is turning to the area
that opens up new opportunities for its visi-

tors and participants.

150 companies, scientific and educational
centers (as well as 27 museums), creative
workshops and studios participated in the
festival. They held 500 interactive events over
5 days. The importance of the festival was
emphasized with the participation of Marina
Poroshenko, the first lady of Ukraine, Stan-
islav Dolgiy, the president of Minor Academy
of Science and Vladislav Pioro, the board
chairman of the NGO “Ukrainian Center

for Museum Development” in the opening
ceremony.

Antoshka became the center of games and
entertainment activity for all 5 days of the
festival. The employees of Kiev stores (Pech-
ersk, Dream Town, Skazka) and the retail
department staff directly participated in pro-
gram and Antoshka area preparation during
the fest. Having covered the area of 25 square
meters and located 5 game tables, Antoshka
team was able to attract more than 1,000
people to spend time together with them.

About 400 children from 3 to 13 years of age
took part in activities offered by Antoshka.
There were workshops on Doh Vinci modeling,
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MHTEANEKTYAJbHbBIE PA3SBNNEYEHWMA B « AHTOLWKE»

' AmMmutpun Pacckasos,
‘ ANPEKTOp CeTU MarasnHoB «AHTOLLKa»

’ ’ PerysspHoe IIpoBeJieHHe BCeBO3MOKHBIX UT'POBBIX YEeMITHMOHA-
TOB M KOHKYPCOB — OAHH H3 COCTAB/ISIIONIMX 3/IEMEHTOB CTpa-
TeTHU «AHTOIIKK» II0 OTHOIIEHHIO K IIOKYIIaTeISIM.

Hrpa B IIMPOKOM IMOHKMMaHHUH — 3TO SMOLIKIOHAJIbHOE BOBJIE-
YyeHHe, HHTepeC K KHU3HU, Pa3BUTHE U aTMocdepa pagoCcTH.
Ha yBrieKaTe/IbHOM UTPOBOK MeXaHHKe byeT IoCTpoeHa HO-
Basi [IPpOrpaMma JIOSI/IbBHOCTH, KOTOPYIO MBI IVIaHHUPYyeM 3aIly-
CTHTB B 2016 rony. HoBas MHCCHSA «AHTOIIKH» — CTaTh

CaMOH MHTEPeCHOH UI'POH ISl AeTeH U B3POC/IbIX. ‘ ‘

MHTepecHas Hayka

Been 3a urpamu, pas-
BUBAKOIIMMU UHTEJIJICKT

U TBOpUeCKHe CII0CObHoO-
CTH, B «AHTOILUKY» IIPUIIH
Y pa3B/iedeHHs Ha Hay4HOMU
ocHoBe. BaysieHTHH I'yeBa-
TBIH, PYKOBOJUTE/Ib Pa3BU-
THS1 HallpaBJIeHMS SHTep-
TeHHMeHTa B PO3HUYHOM
CeTH, IIPUBJIEK K [I0JITO-
CPOYHOMY COTPYAHUYECTBY
MOJIOYI0 KOMaH/y yUeHBIX-
SHTY3HaCTOB. B HECKOJIBKUX
MarasyHax «AHTOLIKa» OHU
[IpOBe/IH YPOKH «IIIKo-

JIBI HAyYHBIX Yyfec», e
JeMOHCTPUPOBAJIH AeTIM
SKHBBIE U YBJIeKATEeIbHEIe

OIIBITHI, 3HAKOMBIE POAMITE-
JISIM CO IIKOJIBHBIX YPOKOB
GU3UKU U XUMHUHU. YPOKHU
CTaJIX HACTOJIBKO IIOITY/ISIP-
HBI, YTO OPraHM3aTOPhI
CTaJIX IIOAYMBIBATh HaJl
CO37laHMeM LIKOJIBI Ha I10-
CTOSIHHOI OCHOBe B «Mera-

AHTOIIKe”.

[To3HaBaTeNbHbIE UTPHI

Y 5KCKYPCHH C UCIIBITAHHEM
«qyfec», KOTOpble [TONTyYatoT
060CHOBaHHbIE HAyYHbIE
KOMMEHTapHHU, CTAHOBSTCS
BCe bostee BoCcTpeOOBAHHBI-
MH. TT0SBUBIIHICA B 2014
rony B Onecce «My3er

games with Kiddisvit kinetic sand, creative
work with Djeco and Ravensburger kits, and
Loom Band weaving supported by BonToy com-
pany. Moreover, during all the fest one can play
board hockey Stiga and a game of skill Jenga by
Hasbro.

The main game event organized by Antoshka
at “Arsenal of ideas” became the special Mo-
nopoly Junior tournament.

Partnership with Hasbro in Monopoly anni-
versary celebration program became the first
experience for Antoshka in organization and
promotion of the event through social nets
(Facebook, VK and Instagram).

Dmitriy Rasskazov,
Managing Director of Antoshka retail chain

Regular holding of various tournaments and competi-
tions is one of the key components of Antoshka’s new
strategy with respect to customers. Games represent

an emotional involvement, an interest in life, develop-
ment and a joyful atmosphere in the broadest sense.

The new loyalty program that we are planning to launch
in 2016 will be built on engaging game mechanics.
Antoshka’s new mission is to become the most exciting
game for children and adults alike.

Interesting science

Following the games that develop intellectual
and creative abilities, the scientific entertain-
ment came to Antoshka. Valentin Gulevaty,
the head of the entertainment development
in the retail chain involved into cooperation
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BaneHTuH lNyneBatbin,
pykogooumenb pazgumusi
bu3Heca Hanpasnexus «ycayau»
Valentin Gulevaty,

the head of business development
in the entertainment area

p—
8 TPLI «AHmouwika» (XapbKos)

i
The Museum of Interesting Science in the trade |

and entertainment center Antoshka (Kharkov) |

VHTepeCcHOM HayKK» O4eHb
BBICTPO CTAJI OHUM H3 TI06H-
MBIX MeCT pa3B/IedeHHUE A1
ZeTel U B3POC/IbIX. B aBrycre,
I10 UHUIIMATHBe BajleHTHHA
T'yneBatoro, IMpoK301LII0
cobbITHe, 0O beUHUBIIICe
«AHTOIIKY» U «My3el HHTe-
PeCHOI HayKu»: «My3ef...»
apeH/I0BaJl 4acTh TePpH-
TOPHMH B CAMOM KPYITHOM
LIeHTpe CeTH — XapbKOBCKOM

TOProOBO-pPa3BIeKaTe/IbBHOM

KOMIUIEKCe «AHTOIIKa» —
PAMOM CO CTAaHLIEH MeTPO
«HayuHas» :)!

C HavaJIOM HOBOTO y4eb-
HOro roga KomaHaa «My-
3es1 MHTEPeCHOM HayKH»
COBMECTHO C «AHTOIIKO»
TOTOBUT IIPOrpaMMYy I10 pa3-
BUTHIO 3TOT0 BHIa Pa3Bile-
YeHHUH B XapbKOoBe U Mepo-
NIPUATHUSA [J1s IIPUBJIeYeHUS

IIKOJIBHHUKOB.
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«AHMOLWKA» MeHAeHICA.
«AHMOWwIKA» HaHO/lHﬂl(‘
HOBbLM CALBICHONE:

«AHMOWKA» NOOXBAMbIBaCM
cospemeHHbleMpeHobil co30aem
cobcmaeHHble.

Bydyuu 'gcmbm cemeliHot

KyAbmy oxearmnus npakiiu4e-

MCAHMOLIRAY
mun-eemeLiHo2o om

MOLWKU», CMPemAwUICA K U35
MeHeHUAM BHYmMpLILcoomaem-
cmauto nepemenam e 0buiecmee,
no aceil sudumocmu, npuxodumcs
no dywie u demam, u 83pocAblL.

the young team of scientists. They gave some
lessons of School of Scientific Wonders in
some Antoshka stores. They showed children
the experiments, well-known for parents
form school lessons in Chemistry and Phys-
ics. The lessons became so popular that the
organizers are thinking of creating a school
at Mega-Antoshka.

Educational games and excursions with the
trial of “wonders” that have scientifically
grounded comments are becoming more

and more popular. The Museum of Interest-
ing Science opened in Odessa in 2014 is one
of the most favorite places of children and
adults. In august Valentin Gulevaty initi-
ated the event that united Antoshka and the
Museum of Interesting Science. The Museum
rented some area in the largest store of the
chain, in the trade and entertainment center
Antoshka (Kharkov) next to the underground
station “Nauchnaya” (“Scientific”).

Since the beginning of the school year the
Museum of Interesting Science together with
Antoshka has been preparing the program

to promote this kind of entertainment and
events in Kharkov to attract schoolchildren.

Antoshka is changing. Antoshka is acquiring
new sense. Antoshka carries on modern trends
and creates its own ones.

Being the part of the family culture, covering
all the large cities of the country, Antoshka
is forming a new type of family entertain-
ment and special atmosphere of shopping
for children.
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pormykurst Hasbro yske ZaBHO IIpefCcTaBIeHa B «AHTOLIKAX».
[IpsiMble IIOCTaBKU B PO3HUUHYIO CeTh KOMIIAHUU UYT Ha
[IPOTSKEHUH TPex IMOCJIeHUX JIeT, 2015-H CTaJl TOI0M, KOTa
KOMaH[Ibl pO3HHULIBL ¥ fUCTpubyy B RedHead mpoboBanu
HOBBIE GOPMBI B3aUMO/IEHCTBUS, ITPOABUTAS OfIKH U TOT
6peHp, He IepeceKasiCh MEKIY COBOM.

_E?‘-"?

B KakmoM K3 KaHanoB ponak RedHead mpogyxivist Hasbro
3aHMMaeT yBepeHHbIe II03ULMK . MHOroobpasre acCopTH-
MeHTa MHPOBOI0 IN€pa UTPYLIEYHON UHIYCTPHH OCTAB/SET
IOCTaTOYHO MeCTa /151 CBODOAHBIX MaHEBPOB Ha HALIKOHA/Ib-
HOM pbIHKe. M ITpe3eHTalysi HOBHHOK, KOTOPYIO ITPefCTaBH-
Tenu Hasbro mpoBenu B rinaBHoM odrice RedHead B ceHTs6pe,
II0Ka3asa MeHe/;kepaM HaIlpaB/eH s UTPYLIKH ITHPOKKE
BO3MOXKHOCTH COTPYZIHUYECTBA Ha O/IM>KAMIILE TOMBL.

MMAHUU noAr
"'r
CEPUI UrPYLLEK HA TE PUU YKPAUHDI.

EBPOMENCKMUE U MUPQ

©
On the way
of transformation

AMONG THE TOP 10 TOY BRANDS
DISTRIBUTED BY REDHEAD, HAS-
BRO HAS BECOME NO.1 FOR

LESS THAN A YEAR. AT THE END
OF 2014 THE COMPANIES SIGNED
THE CONTRACT ON DISTRIBU-
TION OF POPULAR TOYS SERIES
IN UKRAINE. THE DISTRIBUTION
PORTFOLIO CONTAINING EURO-
PEAN AND WORLD BRANDS LIKE
TOLO, PLAYMOBIL, SIKU WAS SUP-
PLEMENTED WITH CONSIDERABLE
INTERNATIONAL NAME.

In addition to it, Hasbro products have
been presented in Antoshka for a long
time. Direct supplies to the company’s re-
tail chain are being provided over the past
three years. 2015 was the year when the
teams of retail and distribution in RedHead
tried to apply new forms of cooperation
promoting the same brand without inter-
action with each other.

Hasbro products have strong positions in each
RedHead’s sales channel. A big variety

of merchandise of the toy industry leader
leaves enough possibilities to take different
marketing steps on the national market.
New products presented by Hasbro represen-
tatives at RedHead central office in September
gave the toy sector managers a wide range
of opportunities for cooperation for the

next years.

/i
: d% Neg / 2015
r
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Hasbro — riobanpHast KOMIAHUS, IPeAOCTABISIONMIAS CBO-
UM [IOTpeGUTe/IsIM He3abbIBaeMble BIIeYaTIeHHUS OT UIPhI

1 OOIeHHs CO CBOMMH JIOOUMBIMU 6peHIaMU, TAKUMH KaK
Play-Doh, Littlest Pet Shop, Monopoly, My Little Pony, Nerf,
Transformers, 1 IpeMHaNIbHBIMHU IIAPTHEPCKUMU 6peH/ia-
MH. C IOMOIIBIO UIPYIIeK, HACTOJIBHBIX U, TeNeBU3HU-
OHHBIX ITPOIrPaMM, ITOTHOMETPaKHBIX pHIBMOB, KOMIIBIO-
TepHBIX UT'P U IIHPOKOr0 ACCOPTUMEHTA JINLIeH3HOHHBIX
ToBapoB Hasbro momoraer neTsm 1 ceMbsIM 110 BCEeMY MHDY
I10JIy9aTh yAOBOIBCTBHE OT UTPhI U 0OLIEHHUS € GIM3KHUMU
JIIOIBMHU.

DTUMOJIOTHS Ha3BaHUS KOMIIAHUU JIEKUT B cq>epe cemem-
HBIX OTHOIIEHHH . BpaTbS{ XaCCEH(I)en,ZLbI — HJIHA JIAKOHHUYHO
Has-Brothers — mo4TH 20 €T ¢ MOMeHTA OTKPBITH S cob-
CTBEHHOro OKM3Heca 3aHUMaJIKCh IIPOH3BOACTBOM H ITPO-
IasKeHn KapaH,uaLueﬁ, KpaCoK B APYIrHX INKOJIbHBIX ITIPUHA/-
JIeXKHOCTeM . TOJIBKO B 1940-X OHH peIIHIN HOHpOGOBaTB
Ae/1aTh UTPYIIKH, H, HA9KHAa C IIEPBOrO KUTPOBOI'0O Habo-
Pa — OOKTOp U MeacecTpa, — KOMIIaHUA Hasbro mocrosgHo
HaXOIUTCS B [TIOMCKE HOBBIX UAEH IS JETCKUX Hurp.

B 1952 romy Hasbro cosganu Mucrepa KaprodenbHas
T'o/10Ba — TOT'0 CAMOT0, KOTOPBIH CTJI OMHUM U3 T'epoeB
7ereHJapHOM IIHMKCAPOBCKOM «MCTOPUHU UTPyIlIeK» — U II0-
SIBJIGHHE 3TOT0 IIePCOHAKA Ha I10JIKaX Mara3suHOB COIIPOBO-
KQJI0Ch I1epBOL TB-peKk/1aMOM Cpeiu UTPYIIeK.

B cepenuHe 1980-x Hasbro co3naer fBe cepru mepcoHaxkeH,
KOTOPBIEe OCTAIOTCS Upe3BhIYaKHO MO YISPHBIMH I10 Cet
IeHb. UIpyIIedyHBIN MUP JeBOUeK-TIOHH, 00/IafaloHX He-
06BIYHBIMU CrIOCO6HOCTSIMU — My Little Pony, U BceneHHY0
poboToB-TpaHCHOPMEPOB, BeAYLIHX MEXKIY COOOH ATHUTENb-
Hoe corepHuy4ecTBo — Transformers.

Hauasio HOBOro BeKa IOATONIKHYIIO Hasbro K mepecmotpy
CBOeH I7106a/IBHOM CTPaTerHH Ha PHIHKE UT'PYIIEK U Pa3Bile-
KaTe/IbHOT0 KOHTeHTa. PoKyc BHUMAaHHUSI OKa3aJICsl HAIlpaB-
JIeHHBIM Ha YCHJIEHHYIO PACKPYTKY CYIIECTBYIOIIMX OPeHI0B
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Hasbro, Inc. is a global company given its
consumers the World’s Best Play Experi-
ences, by leveraging its beloved brands,
including Play-Doh, Littlest Pet Shop, Mo-
nopoly, My Little Pony, Nerf, Transform-
ers, and premier partner brands. With toys
and games as well as television program-
ming, motion pictures, digital gaming
and a comprehensive range of licensing
programs, Hasbro fulfills the fundamental
need for play and connection for children
and families around the world.

Etymology of the company’s name is in
the sphere of family relationships. For
about 20 years Hassenfeld Brothers, in
short Has-Brothers, had been manufactur-
ing and selling pencils, paints and other
school supplies since they started their
business. In the 1940s they started produc-
ing toys and from the very first doctor and
nurse kit Hasbro has been searching for
new ideas.

In 1952 Hasbro created Mr. Potato Head,
the one that became one of the characters
in legendary Pixar's movie “Toy Story”.
This toy’s appearance in the stores was
supported with the first toy advert on TV.

In the mid-8os Hasbro created two series
of characters that are still very popular.
There are My Little Pony, a toy world of
ponies possessing special abilities, and
Transformers that live in a universe of
robots rivaling each other.

The beginning of the new century in-
spired Hasbro to revise its global strategy
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Game Night. MHorue 110y BeIXOAST B 3¢Hp Ha Discovery
Family Channel u Tparcnupyrorcs mmo Bcemy mupy (60-
nee 180 Pa3TMUHbIX T0Kaluil). C rojla OCHOBaHUS CTyAuUs
Hasbro nmonyumna geBsts Harpan Daytime Emmy.

Kiro4ueBBIM HaIlpaBlIeHHeM CBOero pa3sBUTHs Hasbro ormpe-
JesnsieT UHTepaKTUBHOCTB, 3a CUeT CO3JaHUs COOCTBEHHOTO
BUJIEOKOHTEHTA M MOOUIBHBIX ITPUJIOSKEHHU I CO CBOUMHU
[IepCOHaKaMHU. ITO HAIIPSIMYIO BIMsIET Ha CTabHIIBHOe yBe-
JTHUYeHNe PRIHOYHOM JJOMH KOMIIAHUH B MUPOBOH HUTPyIIey-

HOM MHAYCTPHH.

KOMIIaHMH. B 2006 Hasbro mogycpBaeT JOroBop 0 THULeH-
3uu ¢ Marvel, a ron, CITYCTsI HA 3KPaHBbI BCeX KHUHOTEATPOB
MHMPa BBIXOOUT IlepBas 4acThb puibMa «I'paHcGoOpMephl»,
OKa3aBILeHCs CTAPTOM OJHOM K3 CaMBIX yCIIEIIHBIX KUHO}-
PaHIIM3 COBPeMeHHOM UCTOPHH.

YCIenrHsli Kypc KOMITAHHH ObIT 3aKpeIlyIieH B 2008 Fofy
HasHayeHHeM bpaiiana [oniHepa I/TaBHBIM HCIIOHU-
TeJIbHBIM AHpeKTopoM Hasbro u cosmaHmem cobcTBeHHOM
CTYOHH B 2009-M.

CTY}II/ISI KomnaHuu Hasbro co3maerT pa3BHEI(aTEHbHBIfI
KOHTEHT Ha OCHOBe 6PEHL[OB KOMIIaHHH H HCIIOJIb3YEeT pa3-
JIMYHbIE€ KaHa/Ibl /IS €TI0 IIPOABHPKEHHUA: TeJIEBUAECHHE,
KHHOHMHAYCTPHIO U PEKTIAMHYIO ITPOAYKIIHIO. CTYILI/IH BBIITY-
CKaeT, paapa6aTblBaeT H paCIIpOCTpaHseT TeJI€BU3MOHHbBIE

110y, B OCHOBE KOTOPBIX JIeKaT 1001 Mble GpeH/Ibl, TaKHe
Kak Transformers, My Little Pony, Littlest Pet Shop u Family
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on the toy and entertainment content
market. The company focused on the ac-
tive promotion of its existing brands. In
2006 Hasbro signed a license agreement
with Marvel and the year later there

was the world premiere of Transformers
which turned out to be the most success-
ful movie franchise in modern history.

The successful course was supported
with the appointment of Brian Goldner
as the CEO of Hasbro in 2009 and the
establishment of its own studio in 2009.

Hasbro Studio creates entertainment
content based on the company’s brands
and uses different channels of their pro-
motion such as TV, movie industry and
adverts. The Studio produces, develops
and distributes TV shows based on such
brands as Transformers, My Little Pony,
Littlest Pet Shop and Family Game Night.
Alot of shows run on Discovery Family
Channel and are broadcasted through-
out the world (more than 180 locations).
Since the year of its foundation Hasbro
Studio has been awarded Daytime Emmy
nine times.

Hasbro determines interactivity

as the key direction in its development
relying on creation of its own video
content and apps with its characters. It
directly influences steady increase of the
company's market share in a global toy
industry.

Hasbro promotion strategy in Ukraine
is quite active. In 2014 Hasbro took
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B TeueHUe 2015 roga Hasbro mmon-
Iep>KHBaja IPOABUKeHHEe CBOHX
OpeHI0B B YKparHe HALITMOHAIBHOMN
TB-KaMIlaHUEM.

CtpaTerus mmponBroKeHUs Hasbro B YkpanHe J0CTaTOuHO
aKTUBHas. B 2014 rogy KOMITaHUS PeIlria PACUIHPUTh
HaIlpaBJeHHe CBOeH TUCTPUOYLIMH, U, IIOMHUMO OJJHOTO
oreparopa, MpHHsIIA pellleHHe 0 COTPYAHUYECTBe ellle C
OByMs, U B uX 4ncie — RedHead. Takum o6pasom, Hasbro
co3[aJ1a YCIIOBHSL [IS 3[[0POBOM M HAIIPSDKEHHOM KOHKYpPeH-
LIMH B YKpaKHe.

PykoBozcTBo nucTpubyinu RedHead onpenenuiio Hau-
Gostee pe3yIbTATUBHOH [Ist Cebsl CTPATEr IO IPOABISKEHUSL
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[IponyKLUKH 6peHIa B PeTHOHAX, I/ie ITOYTH He IIPUCYTCTBY-
I0T KPYIIHbIe CeTeBble TapTHephI Hasbro.

Co cBoet1 cTOpoHBI Hasbro BeIe/IsieT 1L KasKOOTO U3 Tpex
YKPaMHCKUX AUCTPUOYTOPOB OLHY 3KCK/II03KBHYIO IMHEH-
Ky. B 2015 rofly, HaripruMep, BePCHH UI'PhI «MOHOIIOMHSI»

C THLIeH3UOHHBIMU ITIepcoHakaMHU Frozen u Star Wars 6b11u1
IIpe/iCTaB/IeHbI TOIBKO B AUCTpubynru RedHead.

U Hasbro, u nenaprament auctpubyunu RedHead, petep-
MeBUIMH KapJHHaIbHble CTPYKTypHble H3MeHeHH s B 3TOM
TOALY, HAXOMSATCSL B IIOCTOSTHHOM ITOKCKe 00000BBITOJHBIX
METOZOB K pOPM IIPOIBUKEHHS.

OZHOM M3 HUX CTAJI0 Ha3HAYeHHUe CIIeL[MaIbHOr0 COTPYAHH-
Ka B KueBcKoM odrice RedHead fy1st opranu3sanuy paboTst
I10 IIPOJBISKEHHUIO B MHTEPHeT-KaHaIaxX.

Crenyromuil, 2016-1, rof, CTaHeT I10Ka3aTe/lbHBIM B OTHOIIIe-
Husx Hasbro u RedHead Ha rorne AUCTpUOYLIMY U OIIPEENNT,
KaKue MeTOMIbI COTPYIHUYecTBa Haubornee 3pGeKTUBHEL.

a decision to widen its distribution and
in addition to one operator it started
cooperating with two companies more
including RedHead.

During 2015 Hasbro was supporting its
brands promotion with national advertis-
ing campaign on TV.

Thus Hasbro made the conditions for
healthy and intense competition in
Ukraine. RedHead distribution top man-
agers determined that the most effective
strategy is to promote brand’s products

in the regions where there are few Hasbro
large chain partners.

Hasbro gives one exclusive line to each
of three Ukrainian distributors. For ex-
ample, in 2015 Monopoly games with
licensed characters Frozen and Star
Wars were presented only in RedHead
distribution.

Both Hasbro and RedHead distribution
department, that undergone fundamen-
tal structural changes, are permanently
searching for mutually beneficial methods
and forms of promotion.

It is confirmed by the appointment of the
special employee at RedHead’s office in
Kiev to organize the promotion through
Internet.

The year of 2016 may become significant in
Hasbro and RedHead relations in distribu-
tion and determine which methods are
more effective.
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BHUMATEJIbHOE OTHOLWWEHUE K CBOUM MNMPOAYKTAM,
KJIMEHTAM U NAPTHEPAM B KOMIMAHUU ABBOTT BOJ1b-
WE, YEM MO>XHO OBO3HAYUTDb INUTETOM «BbICLUErO
- YPOBHSA». AMEHHO 3TO KAYECTBO MNO3BOJIAET KOM-
& NMAHUU HA MPOTAXEHUU CTOJIETUA MPOU3BOAUTD HE
MPOCTO KAYECTBEHHbIE, A YHUKAJIbHbIE, «BbICLLIErO
YPOBHSA» MPOAYKTbI AETCKOIo U JIEYMEBHOIO NMUTA-
HWUA, N3BECTHDbIE BO BCEM MUPE.

B OTOM B OYEPEJHOM PA3 YBEOW/ICSl BAOVM OPJIOB,
OVUPEKTOP NO HALLMOHAJIbHOW AUCTPUBYLLUA U J10-
FTMCTUKE REDHEAD, NMOBbIBABLUW MO NPUTJIALLEHUIO
g = ABBOTT B AYBJIMHE.

.".F.
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Abbott — MeskayHapogHas MHOIOIPOUIbHAS KOMITAHMS,
3aHUMAIONIASICS UCCIeNOBAHUSIMHU, Pa3paboTKOM, IIPOU3-
BOJICTBOM U PACIIPOCTPAHEHHUEM IIUPOKOTO CIIEKTPA Me-
OULIMHCKOM IIPOAYKIIUY U JIEKAPCTBEHHBIX [IPEI1apaToB,
BK/IIOYasl MeJULIMHCKKE YCTPOKMCTBA, JUATHOCTHYecKoe 060-
pyZoOBaHHe, a TAKKe [ieTcKoe U euebHoe uTaHue. B Abbott
paboTaroT OKOJIO 91 000 YeI0BEK I10 BCEMY MHUPY, IIPOLYKLIKS
KOMIIAaHMH [AOCTYIIHA 6oJiee YeM B 130 CTPaHax.

OpHUM K3 Haubosee BOCTpebOBAHHBIX BUOB ITPOAYKIIKH
Abbott SB/ISIFOTCSI IeTCKUe CyX¥e MOJIOYHBIe CMECH ISl HUC-
KYCCTBEHHOI'O M CMEIIaHHOI'0 BCKapPM/IUBAHHUS «CUMHUIIAK»

(Similac).

42 RedHead Neg / 2015

«CuMHJIaK» Havajl CBOIO
HUCTOPHUIO B 1925 FOy, KOraa
TF'appu K. Moopc u CTeHIH
M. Pocc ocHoBanu B Konym-
byce, mrat Oraiio, MOJIOY-
HYIO KOMITaHHIO Moores

& Ross. OHH ITPOH3BETH

Y BBIIIYCTHJIH Ha PHIHOK
SKUJIKYI0 MOJIOUHYIO CMeCh
IU1s MIaJleH1IeB, KoTopas
CTaJjla M3BeCTHa IIOf, Ha-

3BaHUEM «JleTCKasi CMeCh

®paHKIUHA». [JOKTOP
Moppuc dumbeiis, penax-
top Journal of the American
Medical Association,

B 1927 TOAY ITPeIJIOKIIT HU3-
MEHUTh Ha3BaHHe CMeCH
Ha Similac. ITo3xe u cama
KOMITaHUs GBI IIepe-
nMeHoBaHa B M&R Dietetic
Laboratories.

90 years of good®

for infants

THE THOROUGH ATTENTION PAID

BY ABBOTT TO ITS PRODUCTS,
CUSTOMERS AND PARTNERS IS EVEN
HIGHER THAN IT CAN BE EXPECTED.
FOR OVER A CENTURY IT IS THE
FEATURE THAT ALLOWS THE COMPANY
TO MANUFACTURE UNIQUE BABY AND
HEALTHCARE NUTRITIONAL PRODUCTS
OF THE "HIGH LEVEL” KNOWN ALL
OVER THE WORLD.

VADIM ORLOV, THE REDHEAD
DIRECTOR OF THE NATIONAL
DISTRIBUTION AND LOGISTICS SAW
IT WHILE VISITING DUBLIN AT THE
INVITATION OF ABBOTT.

Abbott is a global multi business company
devoted to the research, development, manu-
facturing and distribution of a wide range

of health care, pharmaceutical and nutritional
products including medical and diagnostic
equipment. It employs 91,000 people and its
products are available in over 130 countries.

Similac, powdered milk-based formulas used as
a supplement or alternative to breastfeeding,
is one of the highly demanded Abbott products.

Similac story really began in 1925 when Harry
K. Moores and Stenly M. Ross founded their
Moores & Ross Milk Company in Columbus,
Ohio. They developed and produced the first
liquid milk-based baby formula that became
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«CUMHIaK» — I1epBas

B CIIIA meTcKas cMech

B KM/IKOI GopMe — cTana
Hawuboslee MOMYISIPHOR

K 1951 TOAY. A K Ha4ajy
1960-X ITPOH30IIIe/T BbI-

XOJl Ha BHEIIHUH PBIHOK,
¥ cMech Similac Hagyanu
IIpOM3BOSUTH B Husepnau-
Jax. B 1964 rogy KOMIIAHHIO
M&R Dietetic Laboratories
of Columbus nprobpen
dapMalleBTHUeCKUH KOH-
uepH Abbott, uTo u cTano
K/II0YeBOM TOUKOHM OTCYETa
MUPOBOTO ycIiexa 6peHaa
Similac.

|
Moonts  Ross
MILK GO

C Tex mop cMecu «CHMHU-
JIaK» IIOCTOSTHHO COBEpIIeH-
CTBOBAJIKCh, BOILIOIIAS
[I0C/IeJHHE Hay4YHble pa3-
pabOTKY U OTKPBITHS.

B 1959 roamy meTckas cMech
«CUMMJIAK» C HoDaBIeHU-
eM >KeJle3a» CTala [IepBot
B MU e CMeChIO [IJ1s IIPOdH-
JIAKTUKH 3KeJie300ePUIIUT-
HOU aHeMHUH. B 1975 romy
6BLI IIOATINCAH TOTOBOP

0 IIpOU3BOICTBe «CUMU/IAKa»
Ha YKparHe, U «CUMHIaK»
CTaJI IIePBBIM 3aMeHUTeIeM
rpyaHoro mojoxa B CCCP.
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CeronHs cMecu Similac 3a-
HUMAIOT JIMJUPYIOIIHe I10-
3UIUHU 10 06beMY ITPOIAK
BO MHOTHX CTPaHax MHpa,
B uMciIe KoTopeix CIIA,
Cunramnyp, cTpaHsl Ilep-
CHUACKOTO 3a/IHBa Y MHOTHe

IpyTHe.

B sHBape 2013 rofa geTCKHe
cMecd «CUMMIIaK» CTa-

JIU TOCTYIIHBI B YKpauHe
6raromaps 3amycKy AHcC-
Tpubyruu RedHead. Ipu
[oJJepsKKe Bcero 8 Meny-
LIMHCKUX IIpefiCTaBUTeNel
B HECKOJIBKHX KPYIIHBIX
ropogax YKpauHbl, K KOHIY
2013 roga «CUMHJIAK» I0-
CTHUT JOJIK PbIHKA B 1%.
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MHorue yKpauHCKHUe BpauyH
BCIIOMMHAJIH eII[e TOT, «CO-
BETCKUI» «CUMUJIAK», U Pa-
JOBAJIKCh BO3BPAILeHUIO
Abbott Ha pBIHOK I€TCKOTO
[MUTAaHHUS YKPAUHBI C HHHO-
BaLIMOHHBIMU QOPMYIaMHU
6e3 IaIbMOBOIO Macia.
Benp OTCyTCTBHE I1aJTb-
MOBOI'0 Macja B COCTaBe
JIeTCKOM MOJIOYUHOM CMeCH
crrocobcTByeT GopMHPOBa-
HuUIo 6o/lee MATKOIO CTyIa
pebeHKa, a TakKe 6osee
BBICOKOMY BCACBIBAaHHIO
KaJIBIIHSI, 10 CPABHEHHUIO

€O CMeCSIMH, COfIepsKalllH-
MU [aJIBMOBOe Maciio. OT-
CYTCTBHE IIaJIBMOBOTO Mac-
na asst 6onee KoOMGOPTHOTO
MHIIeBapeHHs] MaJIbl-

IIIa — IJIaBHOE OTJIHYHe
Bcex cmecelr «CHMMIIaK»

OT KOHKYPEeHTOB.

famous as “Franklin Infant Food”. In 1927

Dr. Morris Fishbein, the chief editor

of JAMA (Journal of the American Medical
Association), offered to change the formu-
las’ name to Similac. Later the company
was renamed M&R Dietetic Laboratories.

Similac, the first liquid infant formula

in the USA, had become the most popular
by 1951. At the beginning of the 1960s the
business went to the overseas markets and
Similac started to be produced in the Neth-
erlands. In 1964 M&R Dietetic Laboratories
of Columbus was acquired by the Abbott
Laboratories and it became the turning
point in Similac brand way to success.

Since then Similac formula has been
developing regularly embodying the latest
scientific researches and discoveries.

In 1959 Similac introduces the first iron-
fortified formula in the world to solve the
problem of infant anemia. In 1975 the con-
tract on Similac manufacturing in Ukraine
was signed, and Similac became the first
alternative to breastfeeding in the USSR.

Today Similac formulas take the leading po-
sitions in sales volumes in many countries
including the USA, Singapore, countries

of the Persian Gulf and others.

In January 2013 Similac infant formulas
became available in Ukraine thanks to the
RedHead distribution. Being supported only
with 8 medical representatives in several
large cities, Similac gained 1% of market
share by the end of 2013.
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B cepennHe 2013 rosia accop-
TUMEHT cMecer «CHMHJTIaK»
6bUT TOTIOTHEH HOBBIMU
neuebHBIMU GOpMyIIa-
MU — «[UII0AJIEPeHHBIE»,
«AHTHpedIIIoKC», «HH3KO0-
JIAKTO3HBI», COBOM CMECHIO
«CuMmaak M3oMmumn» gjis
JleTeH C aJIepryer K 6enky
el KOPOBBET0 MOJIOKA, a TaKKe
CMeCSIMH [1J151 HeIOHOIIIeH-
HBIX 1 MQJIOBECHBIX eTer —
«Cumuiak Heomryp» U «CH-
mutak Ocobast 3a6oTar.

IToMHMO 3TOTO0, B YKpanHe
Hava/IMCh ITPOAAKU BCe-
MUPHO U3BecTHOro 6peHza
«Ilepmalllyp 1.5» (PediaSure
Plus) — crieriuanbHOTO
cbanaHCHpPOBaHHOTO ITH-
TaHUS IJI OeTel oT 1 roga
70 10 JIET, KOTOpPOe IIOMOTaeT
MaJIblIlIaM M IIKOJIbHHUKaM
OBICTpee BBI3OPABIUBATD

U peske 6071eTh, a TaKkKe
HICII0/Ib3YeTCsl [IJIsl IIPOH-
JIAKTUKY JePUILATA MaKPO-
Y MUKPOHYTPHEHTOB.

B cepemuHe 2015 roga Ha phl-
HOK YKpPaHWHBI IIOCTYITHII

B [IPOJAXY CIIeLIMa/IbHBIN
MIPOAYKT JUIS «MaJIOEKEK» —
IeTel ¢ U36KpaTeTbHBIM
anmneTuToM — «Ilegualllyp
Masoeskka» (co BKyCaMH
IIOKOJ/Ia/Ia ¥ BAHUIIH).
HoBBIM IPOAYKT IMHEH-

Ku PediaSure BocmionHseT
II0TPe6HOCTh OPraHK3Ma
pebeHKa B 6enkax, SHEPruH,
BKHEHIIMX BUTAMHHAX

Y MUHepajax, COOep>KUT
Omera-3, OMmera-6 u mpe-
6HMOTHKH, YTO CTIOCOBCTBYeT
3[l0pPOBOMY POCTY U pas-
BUTHIO, a TAKKE SBJISCTCS
«IIHIeBBIM CTPaXOBaAHHUEM»
B [1IePHOJ], ITOBBIIICHHBIX
$H3HUYeCKMX K YMCTBeHHBIX
Harpysok. GPpeKTHBHOCTD
ponykToB «Ilegualllyp» mo-
Ka3aHa MHOTOYHC/IEHHBIMH
KIMHWYeCKHMU HCCIel0Ba-
HHSIMH 10 BCEMY MUPY.

C Le/IbIO PAaCIIUPEHUS 3Ha-
HUH 0 KOMIIAaHHUH U 0CO-
BEHHOCTSIX IIPOHU3BOJICTBA
Abbott esxerogHo IpOBOIUT
KOHOGEPeHI[HUHU [T CBOUX
oucTpubyTOopoB. B KOHIlE
cerTsabps 2015 roga B Ay6nu-
He COCTOSIIACh BCTPeYa JIUC-

TpU6YTOPOB aCCOPTHMeEHTA
Abbott B cTpanax CHT.
VIMeHHO TaM, B OKPeCTHO-
CTSIX CTONMHULBI Upnananu,
y>Ke 40 7eT paboTaet 3aBof,
KOTOPBIM CYHTAELTCS HaH-
6oJree TeXHOTOTMYHBIM

Y OTHOBPEeMEeHHO CaMbIM
3KOJIOTHYHBIM ITPOH3BOI-
CTBOM JIETCKOTO ITUTaHUS
Abbott. 3aBop BIITyCKaeT
MOJIOUHBIE CMECH U 3aMe-
HHUTeIU TPySHOTO MOJIOKA,
KOTOPBbIe [1OCTABISIIOTCS

Ha Halll PIHOK.

BaguMm OpiioB, CTaBIIHUH
npexncraButeneM RedHead
Ha 3TOM KOHepeHLIUH,
OTMeTHJI BLICOKHE YPOBeHb
aBTOMAaTHU3aLIUHU [IPelIIpH-
ATHUS. B CTPYKType 3aBoga
eCTb CerMEHTBHI, I'Ie YeoBe-
yecKUH GaKTop IIOTHOCTBIO
UCK/IIOYeH. BmecTe ¢ 3TUM
3aBOZ psiioM c JlybmuHOM
OT/JIMYaeT PsJi O4eHb BBICO-
KUX II0Ka3aTesel ChIPhsi:
YMCTas BOJa, IIpPOTeKaroIas
yepe3 IIacTOUINA, U 3KOJIO-
THYeCKHI KOHTPOJIb OKPY-
SKaIoIIel cpenbl 06yCIaBIn-
BaIOT YHUKAJILHOE Ka4eCTBO
MOJIOKA, IIOCTYIIAIOLIETO0

Ha 3aBOJI. 3a Fofibl paboThl
3TOro 3aBoza He 65110 3a6pa-
KOBAHO HU OJHOM ITapTHUU
MOJIOKA OT MECTHBIX ITOCTaB-
M KOB-GepMepoB.
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Badum Opaos Ha 3a800e Abbott 8 okpecrmHocmax
Jybauna, Upaauous, ceHmabps 2015 2.

Vadim Orlov is at Abbott’s plant, Dublin, Ireland,
September 2015

excited to find out about Abbott’s return on

A lot of Ukrainian doctors remembered
Similac from the Soviet times and were

the children’s nutrition market of Ukraine
with the palm oil free innovative formulas.
Palm oil free, milk-based infant formula
helps make a baby’s stool softer as well as
increase calcium absorption comparing to
a formula with palm oil. Being free of palm
oil for more comfortable digestion of a baby
is that makes all the Similac formulas dif-
ferent from its competitors.

In 2013 the product line was expanded with
Similac Hypoallergenic, Similac Antireflux,
Similac Low Lactose, and soy Similac Isomil
formulas as well as Similac Special Care
and Similac NeoSure for premature and low
birth weight newborns.

Moreover, the worldwide famous

brand PediaSure Plus started to be sold

in Ukraine. This formula was developed
for well-balanced nutrition of children
from 1 to 10 years old, it helps babies and
schoolchildren to recover faster and be ill
rarely, it is also used to maintain intake
of macro and micronutrients. In 2015

the special product PediaSure Maloezhka
(chocolate and vanilla flavor) for picky
eaters entered the Ukrainian market.

The new product in the PediaSure line
provides proteins, energy, vital vitamins
and minerals and contains Omega-3,
Omega-6 and prebiotics that help a child’s
growth and development. It maintains a
child during physical and mental activity.
PediaSure effectiveness is clinically proven
all over the world.
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YdacTue B KPYIIHBIX M-
LIMHCKUX KOHQepeHLIUIX,
MHTeHCHBHOe obydeHUe
Bpayvell U KOHCY/IbTAaHTOB,
IIPOrpaMMBI I10 06MeHY
OIIBITOM JJISI Bpauell, BU3H-
TBI MEIUIIUHCKUX IIpeJI-
CTaBUTeNIeH, MybIuKaIuu
B CIIeLIMAIM3UPOBAHHOM
mpecce K >KypHaJIax JJist
MaM, HHTepHeT-IIPOeK-

TBI — BCE 9TO IIOMOTaeT
bopMHpOBaHHUIO 3HAHUS

o mpopykTax Abbott cpenu
MeIHIIUHCKOIO coobIecTBa
U TIOKyTIaTeser YKpaKuHBI.

MenUIIMHCKOe IIPO/IBEIKE-
Hue 6peHI0B «CHMHIIAK»
u «[lemualllyp» B YKpauHe
OCYILIeCTB/IsIET KOMaHa

Maris Ps60oKoHb, 6peHI-MeHeKkep
10 IeTckomy nutaHuio RedHead
Maya Ryabokon, the RedHead
brand manager

B ssHBape 2013 rofa feTCKUe
cmecH «CHUMHUJIaK» CTaIN
IOCTYIIHBI B YKparHe 61aro-
Iapsl 3aIlycKy JUCTpUOYLIUHU
RedHead

OIBITHBIX COTPYIHUKOB JlapHerIIee pa3BUTHE
Abbott Nutrition, koTopas Ka4eCTBeHHOM JUCTPH-
OXBAaThIBAET BCIO TEPPUTO- ByLiyu, paciiupeHye
PUIO YKPAUHBL U COCTABIISIET ACCOPTHUMEHTA B KIIIO-
Cepbe3HYI0 KOHKYPEHIIHUIO YEeBBIX CeTSX YKPaUHBHI,
OCHOBHBIM JIMJepaM pelHKa.  obecreyeHUe becriepe-

6OFHOr0 Ha/JIM4YMsI TOBapa
Pa3BuTHe 6peHI0B «CH- Ha I10JIKe U Ka4eCTBeH-
munak» v «[egualllyp», HOM BBIK/JIAAKHU, 3ddeK-
a TaKKe BCIO Heobxoau- THBHOE B3alMOJEHCTBLe
MYIO OIIepPallOHHYIO KOMaH/Ibl MeZITIPOJBEIKe-
IIOAZIEP>KKY CO CTOPOHBL Hust Abbott 1 KoMaHABI
RedHead ocymecTBisiet IIPOAAXK U JUCTPUOYIIUK

6peHn-MeHemskep Maris RedHead — BOT Kiroue-

Psi60KOHB, Y€ OIIBIT, JIMY- Bble paKTOPHI yCIiexa
HBIM BKJIaJ, 1 KOMaH/Has B 2016 roay.

pabota c Abbott mo3BonsoT

JOCTHUYb OTJIMYHOTO IIPH- Benpb mmepcrieKTUBa
pocTa npoAak B KATeTOpUH «CHUMUJIaK» B 2016

Ha [IPOTSDKeHHUH IIOCNIEIHUX ~ TOAY — CTaTh OpeHIoM Ne3
IBYX JIeT. Ha peIHKe 3I'M YKpauHBHI.

RedHead Neg / 2015

Abbott holds conferences for its distributors
to increase knowledge about the company
and the peculiarities of the manufacture
annually. The distributors of Abbott mer-
chandise from CIS were invited to partici-
pate in the meeting at the end of Septem-
ber, 2015. The plant that has been operating
for 40 years and is known as the most pro-
ducible and at the same time the most eco-
logical manufacture of Abbott baby nutri-
tion is located not far from Ireland capital.
It produces milk formulas and breast-milk
substitutes supplied to our market.

Vadim Orlov representing RedHead at the
conference indicated the high level of au-
tomation at the enterprise. There are some
segments in the plant structure that oper-
ate without direct human control. The high
quality of raw material is the distinctive
feature of the plant near Dublin. Pure water
running through grazing fields and envi-
ronment control provide the unique quality
of milk used at the plant. Over the years

of the plant operation there was no rejected
milk from local farmers.

Participation in medical conferences,
doctors and consultants intensive train-
ing, doctors exchange programs as well as
medical representatives visits, publications
in some specialized magazines for moth-
ers and internet projects help to promote
knowledge about the Abbott products
among the medical community and cus-
tomers in Ukraine.

The team of experienced employees
of Abbott Nutrition carries out the promo-
tion of Similac and PediaSure in Ukraine.

It covers all the territory of the coun- @

try and competes with the leaders
of the market.

Maya Ryabokon, the RedHead brand
manager, provides the necessary trading
support in Similac and PediaSure brands
development. Her experience, personal
contribution and teamwork with Abbott
allow gaining sales increase in the category
over the last two years.

The key factors of success in 2016 include
further development of qualitative dis-
tribution, widening assortment in the

key chains in Ukraine, providing regular
availability of merchandise as well as the
effective cooperation of the Abbott medical
promotion team and the RedHead distribu-
tion team.

Similac perspective is to become no.3 brand
on the Ukrainian breast-milk substitutes
market.
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PHILIPS

AVELIT,

-

B ‘___.'_ = iy
DAHSA 3AAYMbI 510 3BHAYEHUU CJZIOBA A : 3ACJ'|V)KM.

ABY HECKOJIbKMX MOKOJIEHUIA MONOAbIX POAUTENEMN. : " ﬁ

I8 6YAVLWEro sPEHAA BblJ10 BbIBPAHO CO3AATEJIEM KOMIMAHWUW, DABAP-
B OAHOM HA3BAHUU OH OBBbEAVHWUI “"ARRIVAL" («IMPY
OSABJIEHUWE HOBOIro bPEHAA HA CBET AATUP.
MEHHO WENT NOABWJINCD NEPBDLIE BYTbIJIOYKUY

o b
bILLIEN, (_"'I_'ABI.I.IVIE B CK HU MUPOBbLIM CTAHAAPTQOM

~
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ByTbII0uKa /1711 KOPMJIeHHsI Avent cTasia [epBokl Oy ThIIOUKOM

C ITMPOKKMM TOP/IbIIKOM. CHIMKOHOBASI COCKA 3aMeHMIIA J1a-
TeKCHYI0, IIOTOMY YTO CUJIMKOH He HMeJl HH 3aIlaXa, HHU BKY-
Ca, K TOMY >Ke OHa CTaJla [TIOBTOPATh POPMY SKeHCKOTO COCKa.
BHYTpeHHMI KIallaH TaKOM COCKH He CO3/1aBaJl pa3pesKeHHOI0
BO3/TyXa — BIIOC/IE[ICTBUH 3TO yCOBEPILEHCTBOBAHMUE CTa/I0 005~
eKTOM /i1 KIMHUYeCKHUX HCCIeJ0BAaHME, TOKA3aBIIMX yMEeHb-
IIeHYe KOIHK Y HOBOPOXKAEHHBIX 0/1arofapsi KOPMJIEHHUIO IIPU
oMoy 6yTeuIoueK Avent.

CJIeAyIOIIMM PEBOTIOLIMOHHBIM K300peTeHHeM Avent cTa
37IeKTPUYECKUH [IaPOBOH CTEPHIIU3ATOP: IETCKUe Oy THUIOUKH
6osbIiie He Hafo 6BIIO KUITATUTH WK 00pabaThiBaTh XMMHU-
YEeCKUM CII0COO0M, IIPH 3TOM CTEPHIIH3ALHS CTAIA 3aHUMATh
BCEro JIMIIb HECKOTIBKO MUHYT.

JanbHellIIee pa3BUTHe Avent ¢ KaKIbIM HOBBIM IIPOAYKTOM
oberyasno 5Ku3Hb MOJIOIBIX POAUTENIEH, B IIEPBYIO OUepenb —
KOPMSIIMX MaM. ACCOPTHMEHT HabH paroIlero omynsp-
HOCTb 6peH/1a ITOTIOTHUIICS TIOIOTPeBATeISIMHU JIJISI IETCKOTO

Care technologg@

SOMEONE IS HARDLY THINKING ABOUT
THE MEANING OF THE WORD AVENT,
THE BRAND RECOGNIZED BY SEVERAL
GENERATIONS OF YOUNG PARENTS.

THE NAME FOR THE FUTURE BRAND
WAS CHOSEN DELIBERATELY

BY EDWARD ATKINS, THE FOUNDER
OF THE COMPANY. HE UNITED IN ONE
NAME “ARRIVAL” AND “ADVENT".
THE BRAND WAS CREATED IN 1984
TO LAUNCH A NEW TYPE OF BABY
BOTTLES THAT BECAME A WORLD
STANDARD SOON.

Avent bottles became the first baby bottle with

a wide neck. Breast-shaped, odorless and taste-
less silicone teats replaced latex ones. Internal
valve of the teat eliminated air bulbs; later it was
clinically proved that this improvement reduced
infantile colic.

The next revolutionary invention made by Avent
was the electric steam sterilizer. The bottles did
not have to be boiled or treated with chemicals
anymore. A single sterilizing cycle takes only
some minutes.

Every new Avent product made young parents’
life easier, especially it helped breastfeeding
mothers. The range of the popular brand was
widened with bottle warmers, breast pumps and
breast milk storage systems. Moreover, various
devices are compatible with each other. In fact,
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IIUTaHUSI, MOJIOKOOTCOCAMH, CHCTeMaMH XpaHeHHsI TPYJHOI0
MOJIOKa. [IpHrieM pas3nuvHble IPHGOPH COBMECTHMBL MEKAY
coboit. ITo CyTH, 3TO e[UHCTBEHHAs! TOProBasi MapKa, KOTo-
pasi IpezyiaraeT IOTHBIE aCCOPTHMEHT B3alMOo3aMeHsIeMbIX ok
IIPUHAJIEKHOCTEH /IS KOPM/IEHHMSI U XpaHEeHHUS IETCKOro

[IUTaHUS. o —

B Havase 2000-X Avent IpeCTaBUII PhIHKY «JallIKH-HEIpo- ey 4 bt
JIUBaFK|» — CBOF OYEPeNHOM XUT. [IoMy/IspHble U Hesa- AVENY L M h— ———T A |
MeHUMbIe JI0 CUX 10D, OHH [TOMOTAIOT B aIalITALIUH IeTeil b | AVENT \ P T e NPy ,I
K B3POCJION efie, IOCTerIeHHOMY T1epPexojly K CAMOCTOSTebHO-  — f y

My TIpUeMy THIIH. «B3poc/ias» Yalika HMeeT CUTUKOHOBBII | _.;Eﬁ \__)

K/1aIllaH, KOTOPBII;I IIpeaoTBpaliaeT IIPO/IMBaAHH € JKUAKOCTH

Y OTKPBIBAETCS TOTIBKO TOTAA, KOI/IAa MaJIBIII HAsKKMMaeT ryba- W
MM Ha Kpa YallKH. ’ \

Upe3BbIYavHas [IPOAYMAaH-

B 2006 rofy nmpoun3olIo obbe A HeH e KOMIIAHHUH Avent

HOCTDb ,ZLETB.JIEI/I y YHI/I Bep CaJIb- u Philips. C 3Toro MoMeHTa 3aC/Iy>KHBLIMe JoBepHe 6y ThUIOU-
KH, COCKH, ITOCYAa A/ISL fieTel K MpUOOPBI IJI MaM OT Avent
HOCTb ’ BO3MO>XHOCTE COBMe- [IPUCOEANHIIKCH K IMHekKe poaykToB Philips Baby Care.

o JlBa n3BecTHBIX 6peHa obpasoBanu onuH - Philips Avent.
IIATh IIPUOOPEI U YCTPOUCTBA

AccoptumenT Philips Avent ceromHs — 3T0 He TOJIBKO TOBa-

ME)KJIY C 0601/1 N HUCITIOJIB30- PBI /151 KopMiteHUst getei. Y Philips yske 6su1a pazpaboTtana
cOBCTBEHHAs CepHs 3eKTPOHHBIX YCTPOHCTB, 06/IerdalroIiux
BA4Thb B TeUeHHEe HEeCKOJIBKHUX yXO[, 32 IETbMH: PaJHO- U BUAEOHSIHHU, ITUPPOBEIE TEPMOMeE-
TPBI, CIIeLIMTbHBIe 67IeHAEPHl, COBMEIIeHHBIE C IIAPOBAPKOH.
JIeT y C yq eTOM B3POCHEHI/IH JIMHeKY TOBapOB I10f, 06’be I HeHHBIM 6PEeH/IOM I10IIONMHH-
JIUCh TOBaPaMH IS IIyTELIeCTBU C AETbBMH — TEPMOCAMH,
pE6EHKa y OTJIMYHUTECJIbHbBIE TepMOCYMKaMH, JOPOSKHBIMH CyMKaMH U CYyMKaMH 151

I1eJIeHaHHs .

0CcobeHHOCTH Avent.

B YKparHe RedHead IIpeAcTaBasgeT 3TOT 6PEHLL C 2011 rojga
B «AHTOIIIKAaX» U Yepe3 ,m/ICTpH6yumo B AIITEYHBIX CETIX.

RedHead Neg9 / 2015

it is the only brand that offers a complete range
of interchangeable accessories for feeding and
storage of baby’s food.

In the early 2000's Avent introduced its revolu-
tionary drinking cup. Popular and irreplaceable,
it helps a toddler transition to grown up drink-
ing, without the mess. “Grown up” cup has the
unique spill proof valve, which is lip activated
and allows drinking from all around the rim.

The distinctive features of Avent include the ex-
treme attention to details, flexibility, the ability

to combine the devices with each other and use
them for several years taking into account that a
child is growing.

In 2006, Philips acquired Avent. Since then i)
Avent bottles, pacifiers, baby and toddler Il'-_
feeding range, and devices for mothers joined

Philips Baby Care product line. The two well-

known brands merged into Philips Avent.

The range of Philips Avent today is not only goods
for feeding children. Philips developed its own
series of electronic devices that facilitate child-
care. There are baby radio and video monitors,
digital thermometers, special blenders combined
with a steamer. Under the merged brand the
range of products was widened with traveling
accessories - thermo flasks, thermabags, travel
bags and changing station diaper bag.

90% of all Philips Avent products is produced
at a plant in Sussex, the UK, and sold in 6o
countries around the world.

Philips history is marked with a variety
of striking discoveries and awards. The first
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90% Bcel mpoayKuuu Philips
Avent Ipou3BOOUTCS Ha 3a-
Boze B Caccekce, Belnuko-
OpUTaHUS, U TIPOAAETCS

B 60 rOCy1apCcTBaxX MHPa.

Uctopus Philips orMeueHa MHOTMMH SPKUMU OTKPBITUSMU
1 HarpajamH. [lepBas sHeprocbeperaroast (TIOMHHeCIIeHT-
Hasl) TaMIIa... [lepBast MarHUTOQOHHAsI KOMIIaKT-Kacce-

Ta... [1epBBIH JIa3epPHBII AUCK... BOIBIIMHCTBO TeXHOIOTHEI
XX Beka GbUIM eC/TH He pa3paboTaHbl, TO TOUHO YCOBEPIIEH-
crBoBaHbI KoMItaHueH Philips. [IoMHMO TeXHOTOIMUECKHX
MHHOBAIIMI, OCHOBAaHHBIX Ha HAy4HBIX H300peTeHHSIX,
Philips 3acty>kuia mpr3HaHue U C IpeIIPHHIMATENTbCKOM
TOYKH 3peHHsI. [0pIOCTI0 KOMITAHUH I10 CeH [eHb SIBIISeTCS
IIPHCTaBKa K Ha3BaHUIO «KoposneBckui» (Koninklijke), napo-
BaHHBIN KOPOJIeBOk Huziep/iaHqoB BHIIbre/IbMIHOMN CeMbe
ocHoBaTtesner Philips B 1916 rosy 3a KoMMep4ecKue yCIexy

U Pa3sBUTHeE TOPIOBIH HA MHPOBOM PBIHKE.

AHTOH U JKepap dunuic, 6paThsi-0CHOBATEIH 3TON KOMIIA-

HUH, 10 1971 FOIA OCTABABIIIEFICS CEMEHHOM,, GBUIH YIOCTOEHEI
B 1999 Iofly 3BaHHU «JIyullire IpeAlIpuHUMaTeIH XX CToe-
Tus» B Humepnanpax.
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IIpedcmasumenu RedHead Hpura Cemetosa
u Cepeeii [lyokut (8 uenmpe) — 8 my3ee Philips,
JiiHdxoseH (Toarandus), aszycm 2015
RedHead representatives Irina Semenova and
Sergey Dubkin (in the center) at the Philips
museum, Eindhoven (Holland), August 2015

EINDHOVEM

B03MO>KHOCTE JIMYHO [T03HAKOMHUTbBCS C KCTOPHEL 3HaMe-
HUTBIX 6peH0B KoMIaHus Philips mpemocraBuia coTpya-
HHUKaM KOMIIAaHUH-AUCTPUOYTOPOB B aBryCTe 2015 TOfid. ITO
CTaJIo 3HaKOM IIPHU3HATeIbHOCTH MU POBOLO JIHIepa 3a Cy-
IIeCTBeHHOE yBeJIMYeHHKe JO/IH PhIHKA B YKpauHe II10 IIPo-
OYKUUU Avent B OCHOBHBIX TOBaPHBIX KaTeropHax. B 1mo-
e3/IKy BMeCTe C KOJI/IeraMHU-JHUCTPUOYTOpaMH U BeLyIIUMHU
MeHeKepaMU KoMIaHuu «dunumnc-YkpanHa» ot RedHead
oTmpaBuiInch Cepret [lybkuH u MpuHa CeMeHOBa.

energy-efficient (fluorescent) lamp ... The

first tape compact cassette ... The first laser

disc ... Most of the twentieth century’s i 13

technologies were either developed or

improved by Philips. In addition to tech- h':_ i
. . . . . Ih_"

nological innovations based on scientific |

inventions, Philips was recognized by busi- = = #vEuT |

ness community. The company is proud of | |

a prefix “Royal” (Koninklijke), granted by -

the Queen Wilhelmina of the Netherlands

to the family founders of Philips in 1916 for

the commercial success and development

of trade in the world market.

Anton and Gerard Philips, the brothers who
founded the company, which remained the
family business until 1971, were awarded
“Best Entrepreneurs of the XX century”

in the Netherlands in 1999.

Philips gave employees of the distributing
companies the possibility to learn the his-
tory of the famous brands in August 2015.
Thus, the world leader showed its gratitude
for a significant increase in market share in
Ukraine in major Avent product categories.
Sergey Dubkin and Irina Semenova repre-
sented RedHead at the trip they went together
with the other distributors and the Phillips
Ukraine top managers.

Sergey shared his impressions:

“The trip started with a visit to Eindhoven, where Philips
Company was founded in 1891. We visited the Philips
museum housed at the historic location where the manu-
facture operated. The tour was guided by a volunteer,

a retiree who had worked for the company all his life.
There are 70 volunteers working in the museum. There
are premises where the first incandescent light bulbs
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B o Pk dreaann LA o

vas || MINISUT ity et OOGTE
WAL ORTERINSON T AT N YN HET
PALEIS v WOLE VLT
N wmbEE e

O cBOUX BIleYaT/IeHHUSIX Cepreﬂ HaITHhcCall:

«Ioe3dKka Hauaaack ¢ noceweHus 20poda JiiHAX08eH, 8 Komopom
romnanus Philips 6eiaa ocnosata 8 1891 200y. Mot nocemuau my3eli
romnaruu Philips, pacnonoskerHolil 8 nomMewenul, 8 Komopom patee
pacnoaazanoce npoussodcmao. IKCKypPCLI no my3eto nposodua 00uH
U3 80AOHMEPO8 — NeHCUOHep, Npopabomasiuuil 8Cio SKU3Hb 8 KOM-
nanuu. Takux 80A0HmMepos, pabomarouux 8 my3see, — 70 4eAosek.

B my3ee coxparuaoce nomeuierue, 8 Komopom 8 CAMom Ha4aae
pabombl KOMNAHUL BPYHHYH COBUPAAUCY Nepable IAekmpuUeckue
Aamnodku. Cobcmeento, ¢ npoussodcmea AaMnotek KOMAAHUS

U HAYUHAAG CBOH0 DeAMeAbHOCMb, U Mbl CMO2AU NPOCAeOUMb BCH)
UCMOPUIO UX NpoU3800CMBa — 0 camblx NPpocmblx U o co8pemeH-
Hbix LED-namn.

BoAbwas 4acmy IKCNO3UUUL NPedcmasAfem 8 XpoHoA02UHECKOM no-
padke camu npodykmel, BbIYCKABULECA HA PABAULHBLX UCMOPULECKUX
Imanax pabomel ROMRAHUY, — HANPUMEP, Nepaas Inekmputeckas
Gpumea, npouzpbleameib IAGCMUHOK, MeAesu30p, KOMNAKM-Kaccema,
mazrumoou, paduonepedamuuk. O4eHb UHMepecHo HblA0 y3HAM,
MO MHOUMU «BAAAMU UUBUAU3AUULY 00bIMHAS 20AAGHOCKAS CEMbS
HA4AAA N0Ab308AIMbCSA 30 HECKOABKO Decankos Aem 0o nossAeHUs

Uxy Hac.

B cospemeHHoll 4acmu IKCRO3UL UL npedcmasAeHsl makue npodykmal,
KAK Momo2pabl, yAbmpassyKkosbie HOKU 0AS BbICOKOMOUHOL XUpypauLL,
pasAuuHble MeOULUHCKUE M0BApbl, 06Ae24aOWLe U YAYHILAIOLLUE CAMO-
uyscmeLe, a maksxKe Hoy-xay 0Asl CeAbCK020 X03ALCMBA, ¢ NOMOUbI0
KOMOpbIX € 00HO20 U 111020 5Ke Y1ACMIKA 3eMAU MOKHO NOAYHUMb 8 pa3bl
BoAbuwwLl yposkadl npu cyuecmeeHHol MUHUMU3ayuu 3ampam. He-
Komopble npodykmet He bblau u3o6pemetib camoii komnaruedi Philips,
Ho bbiAu dosedeHl eto do cosepuieHcmea.

Bce spema HAX03KOEHUS 8 My3ee Y MeHS BbIA0 OWYUIeHUE 11020, YIT0
A npuracarcs K kusol ucmopuu. Kcrmamu, HeckoAbKo Aem Hazao
daske makoti ysaskatouseli u Aobauieli C80t0 UCMOPUID KOMNAHUL RAK
Philips npuwnock neperecmu ceoto uimab-keapmupy us MaeHbRo20
u ytomHozo Jiindxosena 8 Amcmepdam. Laobaausayus daem o cebe
3HAMb...»
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Hapsiny ¢ my3seem Philips Ha ero «pogyHe», B ropofike

SiiHAX0BeH, Cepreil U MpuHa 1obsBaIu B AMCTepa-

Me, Ha 3aBOJle-My3ee 3HaMeHUTOH KoMIaHuH Heineken

U B MopCcKOM My3ee, Ije cO6paHbl MHOTOUMC/IeHHBIe CBH/Ie-
TeJIbCTBA MY>KeCTBa M TepoM3Ma FOJIaHACKUX MOpPeIlIaBaTe-
Jlel-IIepBOOTKPhIBaTe/Ier HOBBIX 3eMe/lb. 3/1eCh HaXOAUTCs
HCYepIbIBaomasg HHPOPMaLIHMsI 0 MOPCKOM HHAYCTPUH —
OT OPTaHK3aL MK PabOTEI IOPTOB JI0 YCTPOMCTBA Kopabieir —
OT IIaPyCHHKOB JI0 COBPeMEeHHBIX JIAkHepOB, BK/II0Yas Ol -
CaHMS TOTO, KaK OPTaHM30BaHO NMTaHHe YIeHOB 3KHIIaXa
Y KaKHe HaKa3aHMs UM IPO3HUIIM B IIPOLLIbIe BpeMeHa.

were made manually. In fact, the company started operating
with light bulbs manufacture and we could follow the history
of their production from the basic to modern LED-lamps.

Most of the exposition displays the products manufactured at
different stages of the company’s history in chronological or-
der, for example, the first electric razor, record player, TV, CD,
cassette tape recorder and radio set. It was very interesting

to learn that an ordinary Dutch family began to use a lot of
"benefits of civilization" several decades before we had them.

The modern part of the exhibition has such products as
tomograph, ultrasonic surgical knives which carry out precise
cutting, various health care products, as well as know-how
in agriculture that helps to obtain much more harvest with
less costs. Some products were not invented by Philips, but
they were improved perfectly.

At the museum I felt that I touch the living history. However,
even Philips, a self-respecting and history loving company,
had to move its headquarters from a small and cozy Eind-

»

hoven to Amsterdam a few years ago. Globalization affects...’

Besides Philips museum in Eindhoven, Sergey
and Irina were in Amsterdam, at the famous
Heineken plant and museum and the Maritime
Museum, which contains numerous testimo-
nies of courage showed by Dutch navigators-
discoverers of new lands. There is comprehensive
information on the marine industry, from the
organization of ports operation to ships layout
covering sailing vessels and modern liners; there
is also a description of a crew feeding and what
punishments they could face in the past.

Transparency of the leading company as well as
an opportunity to explore its history certainly
strengthens partnership and guarantees long
and close cooperation.
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Modenb ynpasneHus HedsusxUMOocCmbHo

C MOMEHTa OTKPBITHS [IePBBIX MAra3MHOB BAKHAS POIIb

B ucTopuu RedHead 6b11a OTBeieHA OT/eTy PEMOHTA

U CTPOUTEIBCTBA. CITYCTS IIOYUTH 20 JIET OTHEN KaK 37IeMEeHT
CTPYKTYpPbl KOMIIAHUHU TPAaHCHOPMHUPOBAICS B [[eIIapTa-
MEHT, KOTOPBIH B3s/I Ha cebs He TOBKO BHIIIONHEHUE CTPOH-
TEJIBHBIX 33/1a4, A eI K PelIeHKe IKOHOMUIECKHX BOIIPO-
COB, CBSI3aHHBIX C PABOTOM MarasuHoOB, 0HCOB U CKIA0B
RedHead.

OTH 331a4U PaHBIIIE PACIIPeAeIs/INCh MEXAY Pa3pPO3HEHHBI-
MU OT[e/IaMH U CIIelIHAIUCTAaMU B KOMIIaHUU . OOHH JTIOOH
3daHHMaJIMCh PEMOHTOM, APYI'He pellaik BOIIPOChI apEHABL
HEOGXOL[HM])IX TOPrOBbIX U CK/IaACKHUX rmomaueﬁ, TPeTbHU
ObLIM 03a604YeHbI CoAep>KaHHueM 00BEKTOB HeIBH>KHMMOCTH,
IIpUHAJIEKAII X KOMIIAHHH .

HEO6XO,E[I/IMOCTI> KOHCOJIUAWPOBATD YIITPABJIeHHM e BCeMH

06BeKTaMU HeIBHM>KMMOCTH, HMEIIHNX OTHOIIIeHHe

K RedHead, mprBesa K CO30aHUIO eIMHOIO JellapTaMeHTa,

O6'be,E[I/IHI/IBH_IeI‘O BCe 3TH CI)YHKLU/II/I. Hpon3omen KadyeCTBeH-

HBIH [1epexo/l, Ha yPOBHe BCeH OPTaHH3allkuHU, OT BBIIIOJIHE-
HMS Pa3HBIX 3a/1a4 Pa3HBIMU OT/@/IaMH K LIeHTPaIk30BaH-
HOMY yIIPaB/IeHUIO, IOAYHMHEHHOMY Hab0py KOHKPeTHBIX

Leaders
Ln innovations

THE WORD “INNOVATION" IS USUALLY
RELATED TO IT EXPERTS' OR TECHNO-
LOGICAL AREA SPECIALISTS’ SOLUTIONS.
HOWEVER, ANY BREAKTHROUGH OR
ALTERATION IN A ROUTINE RESULTING
IN EFFICIENCY INCREASE, OPTIMIZATION
AND OUTSTRIPPING COMPETITORS IS AN
INNOVATION. IT INCLUDES PEOPLE MAN-
AGEMENT, FIGURES MANAGEMENT AND
EVEN REAL ESTATE MANAGEMENT.

Since the first stores opened, the important
role in RedHead’s history was given to the
repair and construction division. Almost 20
years later the division as a part of the company
structure was transformed into the depart-
ment that carries out not only construction
tasks but deals with economic issues re-

lated to RedHead stores and offices operation.

Previously, these tasks were divided among sepa-
rate departments and experts in the company.
Some people dealt with repair, some solved the

Lenemn. matters of rent of necessary trade and store areas
and others took care of the company’s immov-
CO CJIOBOM «MHHOBALUN» OBbIYHO CBSI3bIBAIOT PELWUEHUA BmecTe ¢ pery1vpoBaHHEM IIPOLIECCOB PEMOHTA U CTPOH- able property maintenance.
CNELUANINCTOB U3 IT-COEPbBI U IJ,PVI'Oﬁ TEXHOJIOFMYECKOW Te/JIbCTBA yIIPaBIeHHE 00BbeKTaMHU HeABUKUMOCTHU choky-

OBJIACTU. HO, EC/IN NOAYMATbD, JIOEOM NMPOPbLIB, IIOBOE USMEHEHUE CHPOBAJIOCH HA apeH/ie, 06CIy>KUBAaHUHU M KOHTPOJIE BCEX The need to consolidate all the RedHead property

KOHCEPBATUBHOIO NMNOPAAKA BELWLEN, CAY)XALLEE NOBbIWEHUIO GHHAHCOBBIX ITIOTOKOB, CBSI3AHHBIX C JAHHBIMH QYHKITHS- management led to the establishment of the

3®PPEKTUBHOCTU, ONTUMUBALNN, ONEPEXXEHNIO CBOUX MH. TIOMHMO 3TOT0, Ba>KHO OBITIO ellle K BBICTPOUTD CHCTe- single department that united all these func-

KOHKYPEHTOB, IBJSAETCA UHHOBALIMEN. B TOM YNCJIE MYy 3aITyCKa HOBBIX Mara3uHOB: OT BbI60OpA OIITHMAIBHOIO tions. There was a quality transformation at the

UM B YNPABJIEHUN NIOAbDMWU, YOPABJIEHUUN LUDPAMMU,
n AAXE B YINMPABJIEHUN
HEABUXUMOCTDbIO.
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Pa3MellleHNs, BBITOOHBIX YCTIOBI/II;I apeH/pI, 10 obecrieyeHus
IIOJIHOI'O I KJ/Ia CTPOHTE/IBCTBA H ITIOATOTOBKH TOPTOBbBIX
IJIoMIafeH K HEeIoCpeACTBEHHOMY HCII0JIb30BAHHIO.

organizational level from realization of different
tasks by different departments to the centralized
management dedicated to the specific purposes.
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AnHa Bapbatey,
Anna Varbanets

Omipbimue «AHmouwiku» 8 TLT «Anpeab» (Kues)

Antoshka opening at Aprel shopping center (Kiev)

JernapTaMeHT BO3IJIaBWIa AHHa BapbaHel], ITpuIllesmas
B KOMITaHUIO B 2013 FOAIY.

MHoroneTHUH oIIbIT B HR-MeHeKMeHTe 1 yIIpaBleHUH
IIpOasKaMHU, IIPHOOPeTEeHHBIH B yKPAUHCKUX U 3aPy-
6e>KHBIX KOMITAHUSX 10 IIPUCOeIHEHHSI K TOII-KOMaH/[e
RedHead, momoraer efi 6bITh HyTKUM U OLHOBPEMEHHO Tpe-
6oBaTeNbBHEIM pyKOBOAHUTENeM, Pa3BUTHE KOMaHIB AHHA
CYMTaeT OOHOM M3 CBOMX IPHOPUTETHHIX 3a/ia4u. Ob6benHe-
HUe Pa3HBIX CIIeI[HAIUCTOB B 0011eH paboTe IPUBOIUT K CH-
HepPryuH YeI0BeYeCKUX PecypcoB. IIeHHOCTh KaXKI0TO0 U3 HUX
YBEJIMYKMBAETCS 3a CY€T COBMECTHOIO OIIBbITA. «BhIrOpaHHe»,
KOTOpOe COITYyTCTBYeT MHTeHCHBHOMY TeMITy paboTsl, AHHA
BOBPEMS yCIIeBaEeT 3aMEeTHUTh U IaTh HeOOXOAHMYIO IIepe-
ABIIIKY, II€PEKIIOYUTH «TOPSILEro» CIIeluaJTnuCTa C OLHOTO
[IpOeKTa Ha JIPYIrou.

CerogHs AellapTaMeHT HeABH>KHMMOCTH COCTOUT M3 15 Y€JI0-
BEK, 3aHATBIX B CTPOHUTE/IIBCTBE, (l)I/IHaHCOBOI:I AHA/IUTHKeE,
TeXHHu4YeCKOM ,E[I/ISB.I;IHE, 06CHY>I(HB3HHI/I H COTIPOBOKAEHHH
IIPOEKTOB. COTPYZLHI/IKI/I AeliapTaMeHTa HeABH>)KMMOCTH —
3TO KOJIZIEKTHB B paBHOI;I CTeIlleHH HO,ILO6paHHI>II;I K3 CIIel -

RedHead Neg9 / 2015

anuCcToB ¢ 6onbmKM cTaxkeM pabotsl B RedHead 1 HOBBIX
JIIOZeH, IIPUHOCSIINX B COBMECTHYIO Pab0Ty KOMIIETeHIHH,
rprobpeTeHHbIe B CMEKHBIX chepax Ou3Heca. Bmecre oHU
BOIUIOIIAOT 3aMBIC/IBI U3 HEPOB, APXUTEKTOPOB, pea-
TUPYIOT Ha TpeGoBaHUS GUHAHCOBBIX MEHEIKEPOB U PU-
3/ITOPOB, IIPOEKTHUPYIOT U TIIATEIHHO BEIGHPAIOT TOPrOBOe
U oducHOe 060pyLOBAHUE, BeLYT MOHUTOPHUHT PHIHKA
HEZIBIKHMMOCTH BO BCeX PerroHax IpucyTcTBusi RedHead,
OTC/IeKMBAsSI KoJIebaHUS 1IeH U IIOSIBJIeH e HOBBIX ITPHBJIe-
KaTeIbHBIX MECT.

HoBoe CTPyKTypHOe I10pa3ereHue
RedHead, cocpenoToueHHoe

Ha KOMIUIEKCHOM yIIPaBIeHUU
00BeKTaMU HeABHKHUMOCTHU, CHop-
MHPOBAJIO HOBYIO b13HeC-MOJIeb.

Ha npoTs>KeHHH 2013-2014 FOA0B CHJIAMU JelapTaMeHTa
HeIBMKHMMOCTH OBUIH ITPOBeIeHbI IIePETOBOPHI IT0 KK OMY
MarasuHy, pacIio/lo’KeHHOMY Ha apeH/lyeMOHt TePPUTOPHH.
[71aBHOM LIe/IbIO IIeperoBOPOB OBLIO NOCTIKEHHE YPOBHS
OTHOIIEHHUSI APeHIHOH CTaBKU K 000POTY B 10% B KasKI,OM OT-
JleIbHOM C/Iy4ae. TO IIPUBEJIO K OIyTHMOMY 3KOHOMHYe-
CcKoMY 3$deKTy, ¥ II03TOMY JelapTaMeHT HeJBUXKUMOCTH
BCKOPe IepecTasl CYUTATHCS ITPOCTO CEPBUCHO CTY>KO0H.

YMeHHe IOrOBapUBATHCS M IIPOAKTHBHO PeIlaTh CTpaTe-
THYecKHe 33IaYH1 II03BOJIMJIU JellapTaMeHTy B KOPOTKHe
CPOKH IIOATOTOBUTH U 3aIlyCTUTh HOBBIE MAara3sHUHEI B CETH.
9To «AHTOIIKH», KOTOpble mosiBrinch B TPL] «City Center Ko-
TOBCKUE» (Odecca) B 2014 roxy U B TPLI «Aripens» (Kues) B 2015.
[110THBIH rpadUK [1ePeroBOPOB I10CIIE LOCTUKEHHS I0T0BO-
PEeHHOCTel CMeHHUJICS. He MeHee HaChIIeHHBIM MHOTOIIIa-
HOBBIM PEKHMOM CTPOUTENILHOM IT0JTOTOBKY Mara3nHoOB

Varbanets, who started working for the com-

The department was headed by Anna

pany in 2013. Long years of experience in HR
and sales management, gained in Ukrainian
and foreign companies before joining RedHead
team, helps her to be sensitive and demand-
ing leader at the same time. Anna considers

a team development to be one of her key goals.

Today the real estate department employs
15 people working in construction, finan-
cial analytics, technical design and projects
management.

The real estate department employees are
equally RedHead experienced experts and
new people who bring in the joint work skills
and competencies gained in related business
spheres. Together they implement designers’
and architects’ ideas, react to demands of
financial managers and estate agents, develop
and thoroughly choose trade and office equip-
ment, and conduct estate market monitoring
in all the regions of RedHead operation, check-
ing prices change and new attractive places.

New RedHead department focused on real es-
tate complex management set a new business
model. Throughout 2013-2014 the real estate
department held negotiations on each store
operating on the rented area. The main goal of
the negotiations was to reach the proportion
of 10% of lease rate and turnover in each case.
It gave noticeable economic effect, so the real
estate department was not considered to be
just a subordinate service anymore.

Negotiations skills and ability to solve strate-
gic tasks proactively allowed the department
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«Anmouuka» 8 TPLT «City Center Komosckuii» (Odecca)
Antoshka at City Center Kotovskiy shopping
“and entertainment center (Odessa)
]

Muxaua AHdpycak
Mikhail Andrusyak

Y HaIloJHeHUs obopynoBaHreM. CIloueHHas pabora

KOMaHObI JellapTaMeHTa HeABHMJKMMOCTH, aAMHUHHUCTPATHB-

HOT'O peCcypCa KOMIIaHHH B peTHOHAX U 0TAe/Ia MapKeTHHTIA

PO3HHUIIBI CTAJIM OCHOBOM COTPYAHHYECTBA, 00beAUHHUBIIIETO

nrofen B RedHead ¢ kayecTBeHHO HOBBIM [TOHUMAaHUEM

CBOMX 3a/ia4. JTa CIJIOYEeHHOCTh II03BOJIK/IA 06eCIIeYH T He-
00XOIMMBII Pe3y/IbTaT B yCTAHOB/IEHHBIE CPOKH.

OOHMM K3 KPUTHYECKMX MOMEHTOB IIPOILJIOrO T'oJa CTajio
3aKpBITHE Mara3nHa «AHToIIKa» B JIbBoBe (TPL] King Cross).
PacmonoskeHue B BHIHECEHHOM 3a YePTy FOPoJa TOPTOBOM
LIleHTpe 06epHY/I0Ch 3aBBIIIIEHHOH apeHAHOM CTABKOM B COOT-
HOIIEeHHH C HU3KOM OKyIIaeMOCTbIO apeH/lye MO IIIOIIaIH .
Heskenanue apeH0faTe/leH [TIOMTH Ha YCTYIIKK [IPUBEJIO

K COBMEeCTHOMY PellleHHI0 PyKOBOJLUTeIekl lellapTaMeHTOB
PO3HHLIBI M HeIBISKUMOCTH RedHead 3aKkpBITh 3TOT 06BEKT.
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I[Tomumo I1eperoBOpoOB C apeHAo4aTe/IIMH BA>KHBIM 3TAIIOM
pa6OTI>I AellapTaMeHTa HeABMPKMMOCTHU OCTaeTCs obecrieye-
HHe SKHU3HedesATe/IbHOCTH B Mara3uHaX U OQ)HcaX.

C yueToM pocTa TapH(}poB Ha IIEKTPUUECTBO U KOMMY-
HaJIBHBIE YCTYTH B 2015 FOAY 0COOYIO LIEHHOCTD ITPHOOpeH
pellleHks, HallpaBaeHHbIe Ha 3QPeKTUBHOE UCII0Ib30BaHHE
SHEPreTHYeCKUX PecypcoB. OCHaIlleHHe MarasuHa «AH-
tomKa» B TPL City Center Ha skunmaccuse Tauposa (Odecca)
3HeprocbeperaromuMu LED-TaMIIaMH CTasIo II€PBLIM IIPO-
€KTOM B 5TOM HaIlpaBjeHHHU.

Iloz pyKOBOACTBOM Muxauia AHAPYCSIKA, PYKOBOTUTENS
CTPOHMTE/IbHOM IPYIIIIBI fellapTaMeHTa, U Baguma 3amapa-
eBa, HHKeHepa I10 060pyLOBaHHUIO, B aBr'yCTe ObLIM 0GHOB-
7eHBI KHeBcKkHe 6yTHku Daniel Outlet. Komanpa 3a Tpu
IHS CAMOCTOSIT@/IBHO CIIPABHJIACh C IEMOHTAKEM TOPIOBOTO
obopynoBaHus B 6yTHKe Ha yi1. KpacHoapMericKas U Ilepe-
CTaHOBKOH C 3aMeHO¥ 06opymoBanus B 6yTrKe B TLL «Ma-
HydakTypa». PaHbllle K [10A0OHBIM 33afladaM [IPUBIEKAIHUCH
CTOPOHHKE OpraHM3aLKH.

Badum 3amapaes

Vadim Zamaraev

to prepare and launch new stores in the chain
in a short time.

There are Antoshka stores that started operat-
ing in the trade and entertainment centers
City Center Kotovskiy (Odessa) in 2014 and
Aprel (Kiev) in 2015.

Last year one of the crucial moments was

the closure of Antoshka store in Lvov (King
Cross). Location in the suburban trade center
turned to overpriced lease rate compared to low
payback of the leasable area. The landlords did
not want to compromise and the joint deci-
sion of the directors of the retail and real estate
departments was to close this unit.

Besides negotiations with landlords, the real
estate department maintains the operation
of the stores and offices.

In August Daniel Outlet boutiques in Kiev were
renovated under the guidance of Michail An-
drusyak, the construction group manager, and
Vadim Zamaraev, the equipment engineer.
Within three days the team itself managed to
demount the trade equipment in the boutique
in Krasnoarmeiskaya Street and rearrange

the equipment in the trade center Manufac-
tura. Previously, there were other companies
involved in such tasks.

The new project implied not only energy
resources allocation and cost cutting mea-
sures on offices maintenance but leasing some
premises at first and later the whole floors

in RedHead business center in Odessa. Tenants
attraction to the company’s area allows using
the office space more effectively and gives the
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Daniel Outlet (Kues)
Daniel Outlet (Kiev)

HoBBIM IIPOEKT JerapTa-
MeHTa HeJJBUKHMOCTU
CBSI3aH C pacrpefeneHHeM
SHEPropecypcoB U COKpa-
eHKHeM 3aTpaT Ha obciy-

SKUBaHUe 0PUCOB

HapaBHe c onTUMM3alIHekl apeH/IHBIX CTaBOK 1 00CTy>KHBa-
HHSI MAarasuHOB KOMIIAHMH, fellapTaMeHT HeIBHSKHMOCTH
BefeT paboty U 110 6ostee 3G PeKTHUBHOMY HCIIONB30BAaHUIO
COBCTBEHHBIX «KBaIPAaTHBIX METPOB».

HadanoM HOBOTO ITpOeKTa, CBSI3aHHOTO C HoJiee TpoyMaH-
HBIM pacIIpefie/leHHeM SHePropecypcoB M COKpallleHHeM
3aTpart Ha obcny>kuBaHMe oPHCOB, CTAIA CAaYa B apeH/y
HEeCKOJIbKUX IIOMEIIeHMH, a 3aTeM H LIe/IbIX 3TasKeH Ou3Hec-
romIuiekca RedHead B Ozecce.

IIprBedYeHHe apeHJaTOPOB Ha CBOIO TEPPHUTOPHIO C OGHOM
CTOPOHBI I103BOJIsIeT 6oslee SProHOMHUYHO HUCIIOB30BATh
odrCHOe ITPOCTPAHCTBO, a C IPYrokl JaeT IIPpeKpacHyIo BO3-
MOSKHOCTb «IIePeKPECTHOTO OIbIIEHHS1», 0OMeHa OIIBITOM,
uaesiMH, HHPopMalirell ¢ APYTUMU KOMITAHHUSIMHU ITPaKTH-
YeCKH He OTXOAISI OT CBOero pabodero MecrTa.

HMeHHO II03TOMY PYKOBOACTBO JAeIlapTaMeHTA HeJABHIKH -

MOCTH C 0060 THIATEJIBHOCTBIO BbIﬁHpaET IIOTeHIIMaJlb-

HBIX «COCe[Ier» — IMapTHEePOB I10 oducy. B 3ToM Bbibope

pelarnirmm (I)a.KTOpOM SIBJISIETCS O6H_[HOCTI: LIEHHOCTEI:I,

HMHHOBAIIMOHHOCTb K IMAEPCTBO, KOTOPbIMH KOMIIAHHUH

MOTYT HOAIIUTHIBATD APYT APYra, HAXOASACH B eUHOM
pabouem mose.

ITocsie fOCTHKEHHUS OTOBOPEHHOCTe! ¢ «KueBcTap»

(0 Hux Yumaiime 8 caedytouseli cmamve) pykoBoncTBo RedHead
[JIAHHUPOBAJIO IIPHUBJIeYb K aPeHJTHOMY COTPYSHHUYECTBY
B [JIaBHOM OQHCe OJHY U3 KOMIIaHHK-41eHoB FBN.
ITeperoBOphl HECKOIBKHX MeCAIeB He IIPUHECTH Pe3yib-
TaTOB, U TOIJa fellapTaMeHT HeJJBHKUMOCTH BBIIIe/I

C IIpeAIoskeHHeM KPYIIHOM MHKUHHUPUHTOBOL KOMIIa-
Huu Adept Group, c KoTopo mo 3toro y RedHead He 65110
HHUKaKHX To4ek IepeceueHHUst (Adept Group crieLiaan-
3UpyeTCs Ha IPOeKTUPOBAaHHU M, KOMIIIEKTAIIMH, CTPOH-
TeJIBCTBE U 00CTy>KUBAaHUH 00eKTOB arpOIIPOMBIIIIEH-
Hou cdeprl B YKpauHe, EBporie, KasaxcraHe u CeBepHOU
AMepHKe).
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CocemcTBo B 06111eM 0GHCHOM KOMIIJIEKCe U 00IIeHUe
BJIafieNnblieB 06erx KOMIAHUM puBenu Adept Group
B wieHbl «FBN-YKpanHa» — acCOLIMaIIHIO0 ceMeIMHBIX

KOMIIaHHH.

ITog0OHBIF OITBIT OPraHMU3aLIH COBMECTHOTO 0dHCa, CBOETO
porna co3maHue xaba, yske 3apeKOMeH/I0BAI Cebst B KPYITHBIX
ropogax EBPOHI:I U IIPUHOCHUT LieHHbIe ITJIOABI.

[I71aHBI AerlapTaMeHTa HeABMSKMMOCTH B 3TOM HAIIPaB-
JIEHUH He OIPAaHUYUBAIOTCS TOJIBKO OLECCKUM 0QHCOM
RedHead. B 6rkariiee BpeMst KOMaH[a fellapTaMeHTa
PaCCUMTHIBAET IPUBIEYD KOMITAHUH K [I0L06HOMY COTPY-
HHYECTBY (10 CyTH — KOBOPKHUHTIY) U B APYTHUX FOPOAAX
CBOEro IPUCYTCTBUS.

BusHec-komnaexkc RedHead

RedHead business complex

opportunity to exchange experience, ideas and
information with other companies directly at the
work place.

That is the reason why the real estate department
management thoroughly chooses the potential
“neighbors” - partners at the office. The key
factors are community of values, innovation
approach and leadership, the qualities that the
companies can supply each other being in one
work space.

Having reached the agreement with Kyivstar (read
about it in the next article) RedHead leadership planned
to bring one of the FBN member companies to

the lease cooperation in the central office. Several
months negotiations did not give any results,

and the department of real estate offered a large
engineering company Adept Group to rent prem-
ises. It should be marked that previously RedHead
had no points of cooperation with this company.
Adept Group specializes in design, construction
and maintenance of facilities in agro-industrial
area in Ukraine, Europe, Kazakhstan and North
America. The neighborhood in the central of-

fice and personal contacts of both companies’
owners resulted in Adept Group membership in
FBN Ukraine - an association of family companies.

Such experience of joint office organization,

so called creation of hub, established a good
reputation in large European cities and is really
productive.

The real estate department plans are wider than
just RedHead office in Odessa. In the near future
the team of the department is going to attract
companies to such cooperation (in fact co-work-
ing) in the other cities where it operates.
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«MOS 3BE3[JOYKA» — TAK OHU
HA3BAJIU NMPUNOXEHUE A1 CMAPT®OHOB
U NJIAHLWIETOB, KOTOPbBIE CO31AJIUN BINEP-

N & oo

¢ \ KMIBCTAP

sy Eil

I[TepBble 3BOHKH B CeTH «KreBcTap» ObUIH COBepIIEHHI B IeKa-
6pe 1997 roza.

BblE HA TEJIEKOM-PbIHKE YKPAUHDI.

C/ZIEAOM 3A HUM NOABUINCD U APYTUE:
«MOS 3BE3JOUKA. MEPBbIV rOfy», «XXOPO-
WO BUNXKY» U «NMEPBASI MOBWUJIbHASA MNO-
MOLLb». HA CEFTOAHSILLHWUIA BEHb MPO-
AYKTAMU NPOIrPAMMbI «MOBWUJIbHOE
3A0POBbE» NOJIb3YIOTCS BOJIEE 100 000
YEJIOBEK, MPUYEM OKOJ10 10% 3ArPY3OK
OCVYLUECTB/ISIOTCS 3A NMPEAE/IAMU
CTPAHbI — B CLLIA, BEJINKOBPUTA-
HWUWN, POCCUN, NMOJIbLLIE.

NMPU NX NOAAEPXKE BOJIEE 270 YKPA-
MHCKUX LUKOJ1 NONYYHAIOT AOCTYN
K BECTJIATHOMY LWMPOKOMNOJIOCHOMY
MHTEPHETY.

OHU — KOMIMAHUSA «KUEBCTAP», YKPAUH-
CKWA OMEPATOP TEJIEKOMMYHUKALLUA,

YC/IYFAMU KOTOPOT O MOJIb3YIOTCS BOJIE
26 MJIH ABOHEHTOB MOBWJ/IbHOWM CBSI3U
M OKOJ10 820 TbIC. KIMEHTOB ®UKCUPQ
BAHHOIO UHTEPHETA. A C HEOAB
COCEJZ REDHEAD O O ECCKO}
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OTMeTKY B 20 M/TH a60HEHTOB KOMIIAHUS AOCTUITIA B TOJ
CBOEro JeCATH/IeTHS, YCIIeB K 3TOMY BPeMeHH COBEPIIKUTE He-
CKOJIBKO ITPOPHIBOB Ha OTEUYECTBEHHOM PBhIHKE TeJIeKOMMYHH-
Kaiui. Tak, ©MeHHO «KueBcTap» BllepBble B YKpaUHe BBeJ
ycayru SMS U TolocoBOH ITOUTEL B cTaHAapTe GSM, chenan
GecIIaTHBIMU BXOZSIIIKE 3BOHKH, TPEAIOKUI ab0HEeHTaM
WAP U TpaJHIIMOHHBIH AOCTYI K ceTH HTepHeT. ONHUM

M3 KII0YeBbIX MOMEHTOB B Pa3BUTHH YCIYT KOPIIOPAaTHBHOM
CBSI3U CTAJIO IPUMEHEeHHe B 2002 TOy IIPUHIIMIIA JTUHA-
MHYECKOr0 yMeHBIIeHMS — CTOMMOCTb MUHYTHI pasroBopa
CHMKaJIach IIPOIIOPLIMOHAIBHO YBeJIMYeHH IO IIPOZ0JIKU T Ib-
HocTH b6ecesibl. Tora KOPIIOPATUBHOM CBSI3bI0 OT «KHeBCcTap»
HavaJIu II0/Ib30BaThCS M COTPynHUKY RedHead.

INonyueHue TULEH3UU Ha BHeIpeHHe 3G B 2015 TOAy — HOBas
Ba)KHeHMIasl CTyIIeHb B )KM3HU «KHeBCTap». 3a TP TeTHUX
MecsiIja KOMITAaHHUS IIOKPBUIA CETBIO 15 00JIACTHBIX LIeHTPOB,

a B I1eJIOM — 323 HaceJIeHHBIX IIYHKTA. Ha 3ToH TeppUTOpUH
IIPOKKBAIOT OKOJIO 11,5 MJIH Ye/IOBeK — YeTBEePTh HaceleHUs
CTpaHBbl. ITo caMasi 60oJIbIIast CeTh TPEThEro IIOKOIeHUS Cpeqt
GSM-orepaTopoB YKpauHbI, M OHa IIOCTOSIHHO PacTeT. YCIy-
TOM CKOPOCTHOTO MOOHMIBHOTO MHTepHeTa B 3G-ceTH «KueB-
CTap» BOCII0/Ib30BaJIKCh ysKe OKOJIO 3 MJIH YejloBeK. KcraTu,
OONBIIMHCTBO I10/Ib30BaTeNel HaxonuTcs B Onecce, Kuese

U JIHeIIporieTpoBCKe.

&
Side by side

with the leader

They gave the name “My little star” for the first mobile and
tablet application created on the telecom market of Ukraine.

It was followed by such apps as “My little star. First year»,
“Isee well” and “First mobile aid”. Today more than 100
thousand people use “Mobile Health” app and 10% of down-
loads are made abroad in the USA, Great Britain, Russia and
Poland.

They give access to the free broadband Internet in more than
270 Ukrainian schools.

They are Kyivstar company, the Ukrainian telecommunication
operator providing services for over 26 million in mobile and
around 820 thousand subscribers in broadband Internet. And
since recently the company has become the RedHead neighbor
at the Odessa office.

The first calls in Kyivstar mobile network were
made in December, 1997.

On its 10™ anniversary the company had 20 mil-
lion users and had managed to make some
breakthroughs on the Ukrainian telecommuni-
cation market.

Kyivstar was the first company to introduce
SMS and voice mail service in the GSM standard
to subscribers, to make incoming calls free and
to start providing WAP and traditional access

to the Internet.

One of the key points in the development of cor-
porate subscribers’ services was the principle
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Odeccruii ouc «Kuescmap»

8 busHec-komnaexce RedHead

The regional Kyivstar office at the
RedHead business-center in Odessa

3G 1103BOIUT 06eCreyurTh SOCTYII K BEICOKOCKOPOCTHOMY
HHTepHeTY B TeX MeCTax, Ky[a IIPoKIajKa KabeTbHbIX ceTel
OKa3sasiack 6bI JOBOJIBHO 3aTPaTHOM. [IjIs Takoro 61sHeca,
Kak B RedHead, 3G-cBs13b MOKET OITUMH3UPOBATh paboTy
Ha CKIajaX, yCKOPUTDb 06paboTKy 3aKa30B B JUCTPUOYIIUH,
CTaTb a/IbTePHATUBHBIM KaHa/IOM CBSI3H [/1s1 oOMeHa JaHHBI-
MH, obecrieuuB becriepeboiiHy0 paboTy MarasuHOB U T. II.

Temeps, paboTas B ogHOM 0dHCe, CIIeLIMATUCThL «KHeBCcTap»
u RedHead MoryT yarme 06MeHUBAThCS UIeSIMHU U HAaXOAUTh
HOBBIE PellleHUs [Isl BHeJPeHUsI HeOPANHAPHBIX IIPOEKTOB.

Pa3MelleHHe PerHMOHAIBHOrO oduca «KueBcTap» B bu3Hec-
KOMILIeKCe Ha BoXeHKO CTano pe3ynpTaToM 3GdeKTHBHOMN
PaboTHI JerapTaMeHTa I10 YIIPaBIeHUI0 HeBHSKHMOCTBIO
RedHead. OpuH M3 KII049eBBIX IYHKTOB CTPATErHH AeapTa-
MeHTa HeIBSKMMOCTH — IIPHUBJIeUeHHe K COTPYIHUYeCTBY
KOMIIAaHUH-THUAEPOB, Pa3gesioniux 6a30Bble LLEHHOCTH
RedHead: kauecTBeHHBII CEPBUC A/ KIMEHTOB, 3a60Ta

0 ceMbe U I10/1b3a 15 00I1ecTBa.

RedHead Neg9 / 2015

[IpucTanpHOE BHUMaHHE «KKreBCcTap» yaesiseT I1ojes-
HOCTH CBOeH yCJIyTH [/151 IIOAPACTAIOIIEro OKOIeHHUS.
B pamKax MacmITabHOM COLIMAIbHOM NMHHUIIMATUBEL CO-
BMECTHO C MHCTUTYTOM ICHUX00THH UM. I'. C. KocTioka
HanroHanbHOM aKaJeMUHU Nefaroruaeckux HayK

YKpauHbI CO3JaHbI CITHCOK «besIbIX» CaliTOB U Hpomnropa

IJIsL POOUTeNIeH U IIearOroB, OpraHKU30BaHBI COTHU
YPOKOB IIS IeTel 1 CEMUHAPOB JJIs1 B3pOCIIBIX, IIPO-
BeJleHBI HeCKOTBKO KaMITAaHH I COITHa/IBHOK PeKIaMBl,
[IPeAOCTEPEraOIIKX JeTek OT TOTEeHIIUATBHBIX YT PO3
BCeMHPHOM IIayTHHBIL.

OHU He TOJIbKO BBIIIO/THSIOT CBOIO pa60Ty, HO U peain-
3YIOT MHO>XeCTBO 6J'IaI‘OTBOpI/ITEHI>HbIX H COIIMA/IBHBIX
IIporpaMm. E>keromHele 3e/ieHble MHUILIUATHUBEL, BU3U-
Thl B MHTEPHATDI, AETCKHE JOMd 1 JOMaA IIPECTAPE/IbIX,
C60p II04aPKOB AJI IIOAOII€YHBIX CpeaHr COTPYOAHHKOB
W HOBOTOJHHE CIIeKTAK/IIHX, CO3JaHHBI€ CBOMMHU CHJIA-
MH, OAPAT PAAOCThb ThICAYdM IeTer U B3POC/IBIX.

of dynamic decrees applied in 2002. Minute cost
decreased depending upon used air time. RedHead
employees became the subscribers of Kyivstar
corporate network services at that time.

In 2015 Kyivstar obtained 3G licence to introduce
this technology in Ukraine. It was the important
stage in the company’s life. Over three summer
months the company covered 15 regional centres
with the 3G net that is 323 settlements on the
whole. 11.5 million people live on this territory
that is a quarter of the country’s population. This
is the widest net of the third generation among
GSM operators in Ukraine and it is growing
steadily. About 3 million people have already used
3G service from Kyivstar. Most users are in Odessa
and Dnepropetrovsk.

Internet 3G service allows to provide access

to a high-speed Internet in the places where lying
cable can be too money-consuming. Internet 3G
service can optimize work at warehouses for such
business as Redhead has, and speed up order pro-
cessing in distribution as well as become alterna-
tive connection channel to exchange data provid-
ing regular work of the stores.

Now working at one office the specialists of Kyivstar
and Redhead can exchange ideas more often and
find new solutions to implement unique projects.

The effective work of the RedHead real estate
management department resulted in locat-

ing regional Kyivstar office at business-center
on Bozhenko Street. One of the key points in the
estate department activity is to attract leading
companies that share the RedHead basic values:
high-quality customers’ service, family care and
the good for society.
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[MeTp YepHbILOB,

npe3udeHm «Kuescmap»

Bnagucnas bypaa,

npe3udesm RedHead Family Corporation

«MHe 01eHb NPUAMHO 0C03HABAMb, Ym0 8 3mom 200y doA20AeMmHee
nA000meopHoe compyoHUUecmao ¢ cemmbio «AHMOWKA» KAK € KOpHo-
pamuBHbLM KAUEHITIOM, U3 06b14H020 BU3HeC-napmHepcmaa nepepocao
8 Hacmoawyto Opy>kby Komnaruii — ¢ HedasHux nop odecckoe nped-
cmasumeascmeo «Kuescmap» nepeexano 8 bustec-komnaexc, 20e
Haxodumcsa enasHblil oduc RedHead, u menepy 3aHumaern 00uH u3 ezo
amaxet.

Bo 8pems c8oez0 nepsozo pabouezo susuma 8 Odeccy s umea uectib
NO3HAKOMUMbCS € 0cHOBAMmeAem u Audepom Komnanuu Baaducaasom

Bypdoii. VI npoHuKca 2Ay60KuM y8askeHuem K e20 OMHOUEHUIO

K bu3Hecy u ceoeli komnaruu. E2o0 21a8Holl ueAbto a8asemcs 3aboma

0 demsax, Kak o bydyuwem cmpatel, a deusom KomnaHuu — «Poxkaiime
pebetiKa, 8ce ocmanbHoe 8bl Halideme 8 «AHmowike». Ha moti 832440,
UMEHHO 30 MAKUM BU3HECOM — KAUEHMOOPUBHMUPOBAHHBLM U COUU-
anbHo-omaemcmeeHHbIM — bydyuiee Haulell crpaHbl. Mo UMeHHO me
0CHOBBL, Komopble Mbl 8 «Kuescmap» 3akAadbleaem 8 Hawy cmparme-
2ut0 8ederusa dear.

«Mbl yske boabuue 15 Aem pabomaem ¢ «Kuescmapn, u A2 Hac npusm-
HO UL MOMeMHO HAX0O0UMbCA pAdOM C KoMnaHuell, Komopas a8Asemcs
AUGepOM PbIHKA U 8 M0 5Ke 8peMs YCAY2aMu KOMOpOLl Mbl n0Ab3yem-
c. Y «Kuescmap» MOKHO MHO20MY HAY4UMbCS. OHU a2peccusHbl

8 MapKemuHze — 8 XOpouLem CMblcAe 31m020 cA08d. OHU UHHOBAUUOH-
HbL. K1y HUX 04eHb OpyskecmBeHHblil GpeHOUH2, K KOmopomy Xouemcs
npucoedurumbcs.

Ilemp YepHbluio8 — 0duH u3 cambix xapusmamuuHsix CEO, Komopbix
2 3xat0. ITocne Hawell noay4acosoli becedvl & noHAA, umo ambuyuu
Iempa u ambuyuu «Kuescmap» cosnadatom. IToamomy dymato, umo
y amoii Komnaxuu xopouee byoyujee.

Boimb uacmoio npoekma «Kuescmap» uau cocedamu «Kuescmap»
£ CHUMAK XOPOUeLl NpUMemotl N0 SKU3HU».
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3ycTpivanTe 3MiHM Ha Kpalye!

Peter Chernyshov,
the President of Kyivstar

Iam pleased to realize that this year our long-term co-
operation with Antoshka as a corporate client has grown
into the real friendship of two companies from business
partnership. Since recently the Odessa branch of Kyivstar
has moved to the business complex where the RedHead
central office operates and now Kyivstar occupies one

of its floors.

During my first working visit to Odessa I had the honour

of meeting with the founder and leader of the company
Vladislav Burda. I have a feeling of great respect for his
attitude to his business and company. His key goal is care

of children as they are our country’s future and his company
motto is “Give a birth to a child and the rest you will find

in Antoshka”. I believe this model of business, which is
customer-oriented and socially responsible, has future in our
country. Kyivstar is also based on these business strategies.

Vladislav Burda,
the President of RedHead Family Corporation

“More than 15 years we work with Kyivstar and it is
an honor for us to operate next to this company that

is the leader of the market and whose services we use.
We can learn much from Kyivstar. They are aggressive
in marketing, in a good sense of the word. They are in-
novative. They have friendly branding we want to join.

Peter Chernyshov is one of the most charismatic
CEO, I have ever met. After our half-hour talk I real-
ized that Peter’s ambitions and Kyivstar’s ones coin-
cide. I believe the company will have great future.

Being the part of Kyivstar project or Kyivstar neigh-
bors I consider as a good sign in life.”
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FBN:

netHasa BcTpe4a B Opecce

HOBbBIE U Y)XE 3HAKOMBIE JIMLA, TENAbIA KAIUMAT U YHUKAJIBHASI UHOOPMALLUS —
BCE 3TO COCTABJ/IAIOWMUNE YAAYHOITO MUKCA, OAHAXADbI CO3AAHHOIO And
BU3HECMEHOB U UX CEMEW, U TENEPb MOATBEPXXAAIOLWErO CBOIO HEOBXOAUMOCTb
C KAXAbIM MEPONPUATUEM. B OAECCE, HA POAVWHE REDHEAD U YKPAUHCKOTIO
NMPEACTABUTE/IbCTBA FAMILY BUSINESS NETWORK MNMPOLUEJ 19 UBEHT «<FBN-YKPAUHA».
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ExatepuHa Ocranuyk, HR-gupekrop RedHead 1o deBpans
2015 rosia, — CHoOBa y ¢nunbopra B KoHepeHII-3aj1e I[eH-
TPaJIBHOTO 0drca KOMIIaHKH . Ha 3TOT pa3 ee ayAUTOPUSA —
BJIafle/Iblibl YKPAaUHCKUX CeMeLHBIX KOMIIaHUI . TouHee,

HUX Miafliee rmokojaeHue — NextGen. EkaTeprHa cTana ofi-
HHM U3 CIIMKEPOB JIeTHero MBeHTa «FBN-YKpauHa» ¢ JOK/Ia-
JIOM O IePCIIeKTHUBAX Pa3BUTHUS OyAYLIIHUX COOCTBEHHUKOB

Y IIporpaMMotlt 1o nopgepskke NextGen — Time Line.

Ipe3senmayus Ekamepunbl Ocmanuyk, noceaueHHas
npozpamme passumus NextGen — Time Line
Katherine Ostapchuk’s Presentation on Progress

Time Line for NextGen

&
FBN:
Summer Meeting
in Odessa

NEW AND FAMILIAR FACES

AS WELL AS UNIQUE FRIENDLY
ATMOSPHERE MAKE SUCCESSFUL
MIX THAT WAS ONCE CREATED
FOR BUSINESSMEN AND THEIR
FAMILIES AND TODAY IT
CONFIRMS ITS IMPORTANCE
WITH EVERY EVENT HELD. THE
19™ MEETING OF FBN UKRAINE
WAS ORGANIZED IN ODESSA,
REDHEAD AND UKRAINIAN
FAMILY BUSINESS NETWORK
NATIVE CITY.

Katherine Ostapchuk, RedHead HR-
director till February 2015 is presenting at
the flip board in the conference hall at the
company’s central office. This time she

is speaking to the owners of Ukrainian
family business, more specifically their
young generation - NextGen. Katherine
became one of the speakers at the FBN
Ukraine summer event with the report

on the insight into the development
process of NextGen in FBN Ukraine and
NextGen supporting program - Time Line.

The key topic of the regular meeting is coop-
eration with relatives.
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«[ImeHub! 8binaAu u3 2He3da»: npesenmavuu npedcmasumeneil NextGen -

Maxim Mikhailenko, Alexander Mikhailenko, Alexander Kriuk

Peiinaym san JleHHen, unex Brewre2o Cosema dupermopos RedHead,

u Baadumup JlomaruH, accucmenm npe3udesma RedHead
Reinout van Lennep, member of RedHead External Board of Directors
and Vladimir Domanin, President Assistant of RedHead

Anekcanopa u Makcuma Muxaiineno, Anekcandpa Kproka —

“The chicks are out of their nests”, presentation by NextGen representatives & !'-‘ il -
=

-_—
| ]

Jisko3edp Acmpaxas, «cneyuaauc

10 cemeliHomy Bu3Hecy Nel 8 mupe»
Joseph Astrachan “World No.1 specialist
in family business”
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['naBHas TeMa ouepenHoM Bcrpeul FBN B Onmecce — pabora
C POACTBEHHUKAMHU.

J>ro3ed AcTpaxaH, «CIIeLIMAIUCT 110 cCeMeMHOMY bH3Hecy
Nel B MU Pe» M OLHH U3 TPeX JUPeKTOPOB BHEIIHEro CoBeTa
RedHead, momenuicst IpakTHHeCKUMU HabM0eHUSIMHU

Ha IIpUMepe HeCKOJIbKHX ceMel-y4acTHUKOB FBN. OCHOBEI-
BasCh Ha CEMeHHOM reHOTPaMMe, OH PaccKasall o paKkTopax,
KOTOpBIE BJIMSIIOT Ha COBMECTHYIO [iesITeJIbHOCTb Y/IeHOB
OIIHOM CeMbH, U 0 TOM, KaK 3TH GaKTOPbl KOPPeKTUPYIOTCS

B ITpoLiecce B3pOCIeH s OTHM3KHIX POACTBEHHUKOB K U3MeHe-
HMS COCTaBa CEMbH.

Pa3BUTHEM 3TOH TEMBI CTIH [Tpe3eHTaILlMH MOJIOIBIX O13-
HecMeHOB, NextGen, KOTOpbIe ITPO6YIOT peaH30BaTh CBOHM
OIIBIT 3a ITpefie/laMy OH3Heca CBOMX CeMeH.

Peiinaym ean Jleren, Baaducaas Bypda u [ixo3e AcmpaxaH
Reinout van Lennep, Vladislav Burda and Joseph Astrachan

Joseph Astrachan “World No.1 specialist

in family business” and one of the three
directors of RedHead External Board shared
his practical findings giving the examples

of some FBN participants. Basing on the
family genogram he presented the facts that
influence teamwork of the family members
and the way to adjust these factors while
close relatives are getting mature or the fam-
ily sizes changes.

The topic was developed in the presentation
given by NextGen young businessmen who
try to apply their experience outside their
families’ business.
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BaskHblM me3ucom 0As 8CeX Y4ACMHUKO8 CMAAd ceMeliHas KOHCmumyuyus,

0 Komopoli pacckazaa Baaducaas bypda. dmom dokymenm, 8 cocmasneHuL
K0mopo20 00AKHbL NPUHUMAMb YMACMUE 8CE 83POCAbLE YABHBL CEMbU, pe2Aa-
MeHmupyem poAb Kaskdo2o, pacnpedeasem doxodsl 8 cembe, pazescHaem ece
B803MO3KHbLE BONPOCHL C ynpasAeHuem akmusamu u npedycmampusaem 803-
MOKHOCMU 0becneqeHuUs cAedyousUX NOKOAEHULL C y1emom pocma YucAeHHocmu

U nompebHocmeil 8cex podcmeeHHUKO8.
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[IporpaMma uBeHTa ObIa COCTABIEHA TAKUM 06pa3oMm,
YTOOBI IIOYEPKHYTH CBSI3b TPEX IIOKOJIEHUH — CaMy OCHO-
By FBN: IToKOJIeHU s OCHOBaTesel 613Heca, MU Senior,
KOTOpbIe HaXOASATCS B CTaZIMH aKTUBHOTO YIIPABIEHHS CO3-
JAHHBIX KOMIIAaHHU M ; BTOPOro IToKoIeHus, win NextGen, —
MOJIOZBIX JIOfeH, HAUMHAIOIIUX BXOAUTH B OK3HeC
ponUTeNner (MK UIIYIIUX CAMOCTOSITE/IbHBIH ITpeIIpH-
HHMAaTelIbCKUH IyTh); M, HAKOHeII, Junior Gen — MIaJIIHX
JeTel, KOTOPBIX C JOIMIKOJIBHOIO U IIKOJIBHOTO BO3PacTa
POIUTENTH IPUOBIIAIOT K 06IIeHHI0 APYT C APYTOM B Cpefie
eIUHOMBIIIIEHHUKOB.

Junior Gen B 3TOT pa3 IIPOBeTH BpeMsi, 3HAKOMSICh C Ipe-
YeCKOH Ky/IbTypor Oflecchl, a 3aTeM ITOCTABU/IH TeaTpa-
JH30BaHHOe IIPe/ICTaB/IeHHe [JIsl POAKTeNlek I10 MOTHBAM
IpeBHerpedecKuxX MUQOB.

«Jlpesrezpedeckuli meamp» om Junior Gen —
CAMBIX MAAOWILX YHACITTHUKO8 UBEHIMA
“Ancient Greek theater” by Junior Gen, the

youngest participants of the event

The important point for all the participants was a family consti-
tution. It was presented by Vladislav Burda. Every adult family
member has to participate in this document preparation as it
regulates the role of everyone, allocate the income in the family,
makes issues of assets management clear and provides the way
of next generations maintenance taking into account the family
size and all the relatives’ needs.

The event program emphasized three generations
tie that is FBN basis. Senior generation, the found-
ers of the business, manage the created company
actively. NextCen is the second generation that
starts joining their parents’ business or searches
for their own business way. And Junior Gen

is a generation of young children (preschool and
school age) who are familiarized with the environ-
ment of people sharing the same ideas.

At the event Junior Gen spent their time getting
to know Greek culture of Odessa and then staged
a show based on the ancient Greek myths for their
parents.
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ail L N S N
YHUKanbHoe ucmopuqemoe MBCmO 30CC033[1HHO€ cembell -
-
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CompydHuyst RedHead, npuHuMaemue yuacmue 8 nposedeHul (8

userma, — Eaena axHuy, Ceemaara Cmenaxerko u Anta Jlambosa

lena Pakhnits, Svetlana Stepanenko and Anna Lambova are the

RedHead employees participated in the event holding
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part in the Association events. The events

Alot of RedHead suppliers, customers
and partners are FBN members and take

give the unique opportunity to discuss all
the issues of cooperation in the informal
atmosphere. There were about 8o partici-

pants at the summer meeting: the own-
ers of Econia, drinking water producers,
Amigo and Kiddisvit that are old RedHead
partners in toy distribution area as well

as Figaro, the company providing catering
service and one of the tenants at Redhead
business complex on Bozhenko St.

™

50 families, Ukrainian FBN Association

members, present the full range of services
and goods covering all the needs of a family
and a person.

I ’

a . BN

MHoOTHe IT0CTaBIIMKY, KTHEHTH! U TapTHepsl RedHead
TaKKe SIBJISI0TCH WwieHaMHK FBN M y4acTBYIOT B HBEHTaX ACCOLMALMSA BNALENBLEB CEMEWMHbBIX KOMMOAHUN

Acconmanuiy. TakMM 06pa3oM, UBEHTHI — 3TO YHUKAIbHAS

BO3MOSKHOCTH B HEIIPUHYKIEHHO 06CTaHOBKe 00CyoUTh
BOITPOCHI COTPYOHMUYeCTBa. Cpey IIOYTH 80 yUaCTHHUKOB
JIeTHEeH BCTPeYHU — BIIaJe/IbLibl KOMITAHH U «DKOHHUSIN,

[IPOM3BOLUTEIS [TUTHEBOM BOAbI, «AMuro» U Kiddisvit —

50 cemetl, 8xo0auux celivac 8 yrpauHckyto accoyuauto FBN, nped-

IDaBHUX apTHepoB RedHead B pucTpubyLiMu UrpylIek,

«®Urapo» — GUPMBI, IIPEAOCTABISIONIEN KeHTePUHTOBbIE CMAasA[toMm NOAHbLU KOMNAGKC ycaye u moeapos, nokpolearoujux sce
YCIIyTH, — OHOTO U3 APEH/[ATOPOB B 613HEC-KOMILIEKCe
RedHead Ha ynuie BoskeHKO. OCHOBHble ﬂOmp36HOCfnu AUYHOCMU u cemsbu.
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FBN: TETHA4 BCTPEYA B OAECCE

ybepramop Odecckoil obaacmu Muxaua Caakawsuau
n

Ha 8cmpe4e C BAaaEAbu,aMu cemeliHbIX KOMNAHUL

ikheil Saakashvili, the Governor of Odessa region,

at the meeting with the family businesses owner

» N

Bcmpeua yuacmnukos FBN 8 Odecckom onepHom mearmpe
- L e = = m o iy |
FBN participants meeting at the Odessa Opera Theatre 1

1 aE - B
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Bcrpeua B Omecce 3THM JIETOM 03HAMEHOBJIACh Y4aCTH-

€M /IByX ITOJTUTHKOB, YbH MMeHa CBS3bIBAIOT C PA3BUTHEM
OfIeCCKOro perrvoHa. Ha uBeHTe BRICTyIIIM Muxart Caa-
KaIIBUIH, rybepHaTop Omecckow obnacty, v MBaH Ilnay-
KOB, 9KC-MHUHUCTP TOIUIMBA U SHEPreTHUKH, 3KC-TybepHATOP
Onecckom 061acTH.

Muxaun CaakalllBH/IH 03BYYHII IIPOrHO3BI SKOHOMUYECKOTO0
M COLIM/IPHOI'O Pa3BUTHS PeroHa B 2016 rogy. MHOrHMM
y49acTHHKaM FBN, mpruexaBmum B Ozeccy, 6510 BASKHO
YCIBIIIATD 3TH ITPOTHO3BI IMYHO OT TyOepHaTOPa, IIOCKOMIb-
Ky BJIa/Ie/IbLIbI HEKOTOPBIX KOMIIAHUH 33JyMBIBAIOTCSI 00
HHBeCTHULIHUAX B O[IeCCKOM pervoHe. A MBaH I11a4uKoB IIpoBes
IIpe3eHTaIHI0 CeMeHHOro 613Heca, KOTOPOMY OH TeIlephb
IIOCBSIIIAET CBOe BpPeMsi, OTOM/ISI OT aKTHUBHOM ITOJIMTHYECKO
IesTeNbHOCTH. Jlerycranus 6e1oro ¥ KpaCHOTO CYXOro BUHA
MapKH «KOJIOHUCT», KOTOpOe ITPOU3BOLHUT 3KC-TybepHATOP,
COCTOSI/IaCh Ha Teppace OIIepHOro TeaTpa — B CAMOM CepzLie
Opeccel. [ToMUMO TUYHOU ITpe3eHTalMu, MBaH [11a4KoB
II03HaKOMHJI YYaCTHHUKOB BCTPEYH C Ma/IOM3BECTHBIMHU YIOJI-
KaMH ofiecckoii Omepsl, 715 KOTOPOH y>Ke MHOIO JIeT OH SIB-
nsieTcst 6ecCMeHHBIM MELIEHATOM U IIOKPOBUTEIEM.

The summer meeting in Odessa was marked
with the participation of two politicians whose
names are connected with Odessa region devel-
opment. Mikheil Saakashvili, the current Gov-
ernor of the Odessa region and Ivan Plachkov,
former minister of fuel and energy and former
Odessa region governor made their speeches

at the event. Mikheil Saakashvili spoke about
economic and social development of the region
in 2016. It was important for many FBN partici-
pants to know these plans from the Governor
as the owners of some companies are thinking
of investing into the region. Ivan Plachkov pre-
sented his family business. Having withdrawn
from his active political work, now he devotes
all his free time to this business. Red and white
wine tasting by “Colonist” that is produced by
the former governor was at the Opera House
terrace in the very heart of Odessa. Besides
personal presentation Ivan Plachkov showed the
participants of the meeting the little-known
places of the Odessa Opera House where he has

been a patron and a sponsor for many years.
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Obunue NHTEPeCHBIX BCTPed, yCTAaHOBIEHUE

HOBBIX CBSI3eH Me>XAy KOMIIaHHUSMU U JIFOAbMH,

MHTEHCHUBHAs [IPOrPaMMa B O4epeHOU pa3 IIOJ-

YepKHYJIU HePOpMaIbHBIU CTAaTyC Omecchl Kak
CTOJIULIBI CEeMEHHOro b13Heca B YKpanHe. Kak
0OBIUHO, JIETHSISI BCTpeYa Jjajia MOUHBIN TOJ-
YOK K I[IOATr0TOBKE BJIae/IbLieB CeMeMHbBIX KOM-
[IAaHHH K BAKHOMY COOBITHIO B MUPOBOM Mac-
mtabe — FBN Global Summit. [ ykpauHCKUX
BJIa/Ie/IbLIeB MEeXKIAYHAPOAHBIN CAMMUT — O4e-
pelHasi BO3MOXKHOCTbD ITOIYUYHUTh HE0bX0 U Mble
3HAHMUS B YIIpaB/lIeHUH U [lepefade O13Heca

I10 HaCJIeICTBY OT MUPOBBIX IUAepoB. M BMecTe
C 3TUM — IIPe[CTaBUTb ayAUTOPUU U3 60 CTPaH,
pa3nesnsolien obiire IeHHOCTU, COOCTBEeHHBIN
Kenc, COOCTBEHHYIO HCTOPHIO Pa3BUTHS CEMeU-

HOM KOMIIaHUH. BOooxHOBeHMe, HAIIO/JIHAIOIIIee

YYaCTHHKOB MePOIIPUATHI TaKoro Macmraba, —

9TO TOT KUMIIYJIBC, KOTOPI:IfI AaeT CHUJ1y OJIS daJ1b-

HEeUIIIero pa3BUTUS.

Once again plenty of interesting meetings,
new contacts between companies and people
and busy program stressed the informal status
of Odessa as a capital of family business in
Ukraine. The summer meeting gave a strong
impetus to the owners of family business

to prepare for a very important event - FBN
Global Summit. For Ukrainian owners this
international summit is an opportunity to
obtain knowledge of management and busi-
ness transfer to heirs from the world leaders

as well as present their own cases and family
business development history to the audience,
that shares common values, from more than 6o
countries. Inspiration of the event participants
is the impulse that let them go ahead.
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